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About the EU-ASEAN Business Sentiment Survey 

This is the fourth edition of the annual EU-ASEAN Business Sentiment Survey. The Survey aims to serve as 

a barometer for European business sentiment and outlook in Southeast Asia regarding key issues such as 

macro-economic conditions, the policy and regulatory environment, and the development of bilateral and 

multilateral free trade agreements in the region. The Survey is produced with the cooperation of European 

Chambers of Commerce throughout the ASEAN member states. This publication, along with previous edi-

tions, may be viewed at www.eu-asean.eu/publications. 
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FOREWORD 
BY H.E. FRANCISCO FONTAN, EU AMBASSADOR TO ASEAN  

Events in the year of 2018 have been 
stretching to the limit the agreed 
framework of global trade that has 
brought prosperity and development 
to both Europe and Southeast Asia. 
At times like these, it is important to 
show our continued commitment to 
open, fair and rules-based trade. The 
EU remains strongly committed to 
advancing a positive global trade 
agenda and I believe, together with 
ASEAN, we are ready to take the lead 
on both a regional and global scale.  

Despite a difĜcult situation, trade and 
investment flows between the EU and 
ASEAN continue growing substantial-
ly² showing how robust and promis-
ing our economic relations are, and 
how important we are becoming for 
each others® prosperity.  

In fact, bilateral trade in goods has 
almost doubled in the last 10 years. 
The EU continues to be ASEAN®s larg-
est trade partner (after China) with a 
share of around 13% of its market, 
while ASEAN is the EU®s third largest 
trade partner outside Europe (only 
behind the US and China), with trade 
totalling over EUR 227 billion in 2017. 

More impressive still, the EU is by far 
the largest investor in ASEAN coun-
tries. In 2016 the Foreign Direct In-
vestment (FDI) stocks into ASEAN 
accounted for EUR 263 billion. Alt-
hough a more recent phenomenon, 
ASEAN investment in Europe has also 
been growing steadily to a total stock 
of over EUR 116 billion in 2016.  

To sustain this momentum, the EU 
has launched a series of FTA negotia-
tions with ASEAN countries in order 
to fully realise the market opportuni-
ties for EU companies, aiming at un-
leashing the full potential of our eco-
nomic relations. Until now, the EU 
has concluded negotiations with Sin-
gapore and Vietnam. Talks have been 
launched with four other ASEAN 
countries and the ambition is to con-
clude those negotiations in a few 
years from now. These bilateral 

Agreements are seen as stepping 
stones towards a fully-fledged region 
to region EU-ASEAN FTA. 

I am, therefore, pleased and encour-
aged to read in this new and excel-
lent survey published by the EU-
ASEAN Business Council (EU-ABC) 
the strong interest of the EU busi-
ness community on the pursuing of 
the EU-ASEAN FTA. Almost 9 out of 
the 10 respondents see the merits of 
a region-to-region agreement. More 
respondents, compared to last year, 
demand an acceleration of the EU 
engagement with the region. At the 
moment, the EU-ASEAN working 
group is developing the framework 
for a future ASEAN-EU FTA. 

I also take note of the concerns in the 
survey over the lack of pace on the 
implementation of the AEC and the 
rising non-tariff barriers. The EU®s 
support to the creation of the ASEAN 
community has been sizeable and 
very concrete, both Ĝnancially and in 
terms of expertise. Rest assured, the 
EU will continue to do so in the fu-
ture. 

Finally, I highly appreciate strong 
support and active engagement of 
the EU business community in the 
ASEAN region. They are indeed the 
foundations of our institutional efforts 
in the economic Ĝeld. I want to again 
thank and congratulate the EU-ABC 
for this new Business Sentiment Sur-
vey and for the excellent partnership 
with the EU Mission to ASEAN.  
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The EU-ASEAN Business Council®s 
Business Sentiment Survey is now 
into its fourth year.  The positive 
sentiment of European Businesses 
towards the potential for growth in 
the ASEAN Region stands out,  even 
greater than in previous years in 
some cases.    

A majority of European businesses 
continue to believe that ASEAN is the 
world®s region of greatest opportuni-
ty. This is backed up by almost all of 
the respondents expecting to in-
crease or maintain their current lev-
els of trade and investment with 
Southeast Asia, and close to three-
quarters expecting an increase in 
proĜts in the region in 2018.   

At a time of turbulence in the global 
trading system where the rules-
based multilateral system is coming 
under regular attack from some 
quarters, that faith in trade and in-
vestment in ASEAN is exemplary and 
welcomed.   

There are some notes of caution, 
however. Concern is growing over 
the slow pace of economic integra-
tion in the region, the lack of move-
ment in simplifying Customs proce-
dures and removing Non-Tariff Barri-
ers within ASEAN, which are key 
tenets of the ongoing ASEAN Eco-
nomic Community (AEC) pro-
cess.  Although 85% of respondents 
say that the AEC is important to their 
business, only 12% believe that the 
key aim of turning ASEAN in to a 
s̄ingle market and production base° 
has actually been achieved.  

The Survey reveals positive beneĜts 
that European businesses see from 
prospective trade agreements, both 
RCEP and EU-ASEAN FTAs. Al-
most all respondents call for faster 
action by the EU on negotiating trade 
deals with the ASEAN Region, in par-
ticular for a region-to-region Free 
Trade Agreement. 

Most respondents are prepared to 
lower ambitions to achieve such a 
deal if necessary. ASEAN though 

must also be prepared to raise its 
ambitions, so as to ensure the most 
comprehensive deal possible, which 
would also be in line with the goals 
of the 2025 AEC Blueprint.   

The Survey also registers a perceived 
fall in the frequency of consultation 
undertaken by ASEAN governments, 
and a worrying increase in compa-
nies reporting experiences of unfair 
competitive practices within ASEAN. 
The Business Council will continue to 
encourage governments to actively 
consult with the private sector when 
developing new rules and regula-
tions, as doing so tends to lead to 
better regulation, and hopefully more 
market access.  

Finally, my sincere thanks, Ĝrst to all 
of our respondents. This year the 
numbers surpassed the 2017 record. 
We also wish to express thanks to 
the other business councils and par-
ticularly the ASEAN Business Adviso-
ry Council, with whom we have been 
privileged to cooperate for more ac-
tion on implementing the AEC.  

In 2018, the EU-ABC was honoured 
to have been recognised as an ac-
credited entity under Annex 2 of the 
ASEAN Charter. We take this desig-
nation very seriously and will contin-
ue to work closely with partners in 
ASEAN to play our part in creating 
inclusive, sustainable prosperity 
throughout the region.  

BY DONALD KANAK, CHAIRMAN OF THE EU-ASEAN BUSINESS COUNCIL 

INTRODUCTION 
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Business Environment & Outlook 

99% expect to either expand or maintain current levels of trade and investment in ASEAN 
in the next 5 years (2017 ² 98%). 

72% expect an increase in ASEAN proĜts in 2018 (2017 ² 75%). 

51% see ASEAN as the region with the best economic opportunity. 

  

Trade Agreements 

87% believe that a region-to-region FTA between the EU and ASEAN would deliver more 
advantages than a series of bilateral FTAs. 

73% believe they are at a competitive disadvantage without an EU-ASEAN FTA (2017 ² 
55%). 

98% believe the EU should accelerate negotiations on FTAs with the ASEAN region (94% 
in 2017). 

  

ASEAN Regional & Domestic Policy Frameworks 

Only 12% feel that ASEAN has achieved its aim of a s̄ingle market and production 
base°. 

54% feel that the AEC process is too slow. 

Only 42% feel that ASEAN economic integration has made a positive impact on their 
business (2017 ² 47%). 

85% believe that further ASEAN economic integration will be important to their business-
es (2017 ² 71%). 

  

Government Consultation & Competition Issues 

70% feel they are often or sometimes consulted by national governments in ASEAN 
(2017 ² 75%). 

Only 45% of respondents feel that the EU is sufĜciently engaged European business 
interests in ASEAN (2017 ² 37%). 

62% feel they often or occasionally face unfair competitive practices in their response 
locations (2017 ² 48%) . 

ʱʯʰʷ KEY FINDINGS 
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CURRENT BUSINESS  
ENVIRONMENT & OUTLOOK 

This year®s survey of European Businesses in ASEAN 

shows continuing positive attitudes on the general busi-

ness environment in the region, with again a significant 

majority of respondents reporting that ASEAN®s relative 

importance to their global revenues has increased over 

the last two years and three-quarters of them expecting 

the relative importance of ASEAN revenues to increase 

over the next two years. The vast majority also expect 

their profits in ASEAN to increase in 2018. Companies 

based in Singapore and Thailand were markedly more 

positive about their 2018 profits compared to 2017, 

whilst companies in Vietnam seemed to be less positive 

compared to 2017.  

EUROPEAN BUSINESS CONFIDENCE IN ASEAN REMAINS POSITIVE 

 ɻ  
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ASEAN still seen as the region with the best economic opportunity: European Businesses 
still looking to grow operations within ASEAN 

Continuing the trend seen in past versions of this Survey, 

the majority of respondents still see the ASEAN region as 

the one that offers the best economic opportunities go-

ing forward, with more than half putting ASEAN first, 

ahead of China at around one-quarter of respondents. To 

emphasise this point, three-quarters of the respondents 

expect to see their level of trade and investment with 

ASEAN to increase over the next five years. It should be 

noted, however, that this is a lower proportion than in 

2017 where 86% of respondents expected trade and in-

vestment to grow.   

 ʁ  
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Nearly 60% of the respondents reported that they were 

looking to expand their operations in ASEAN, with a fur-

ther 31% reporting that they intended to maintain opera-

tions at or around their current levels.  This is in line with 

results in 2017, with the Survey showing no material 

change in sentiment for this area. Of note might be the 

relatively high levels of companies that report an inten-

tion to contract operations in Singapore and Myanmar ² 

in both cases up over 2017 (2017³ 4% and 8% respec-

tively). 
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PROSPECT OF IMPROVED REGIONAL ECONOMIC INTEGRATION GIVEN AS MAIN REASON FOR  

POSITIVE FEELING ON IMPROVED ASEAN REVENUES AND PROFITS 

We again asked respondents what were the factors that 

were driving ASEAN®s importance in terms of revenues 

and prospective profits. 2018 saw a return to the top 

spot for the prospect of enhanced regional integration, 

with improvements in infrastructure slipping from No.1 

to No.2 on the list. Change in business strategy re-enters 

the top 3 in 2018, replacing economic recovery.  

  2016 2017 2018 

1 
Enhanced regional  
economic integration 

Improvement in  
infrastructure 

Enhanced regional  
economic integration 

2 
Improvement in  
infrastructure 

Enhanced regional 
economic integration 

Improvement in  
infrastructure 

3 
Change in  

business strategy 
Economic recovery 

Change in  
business strategy 

In terms of the factors driving expansion plans, we asked respondents to rank the following in order of importance: 

ß  Adequate laws and regulations to encourage foreign investment 

ß  Availability of trained personnel/efficient manpower 

ß  Diversification of customer base 

ß  Reasonable production costs (including labour costs) 

ß  Stable government and political system 

There was a significant change in 2018 over 2017 in the 

result to this question, with ādequate laws and regula-

tions to encourage foreign investment° taking the top 

position and last year®s first and second places slipping 

down to second and third respectively.  This might be a 

reflection of the aggressive marketing that many of the 

inward investment authorities in the region have been 

undertaking, with several of them now offering very fa-

vourable terms for foreign investment. 

 2017 2018 

1 DiversiĜcation of customer base 
Adequate laws and regulations to encour-

age foreign investment 

2 Stable government and political system DiversiĜcation of customer base 

3 
Reasonable production costs  
(including labour cost) 

Stable government and political system 

ʰʯ 
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European Businesses see a positive outlook and they also believe they are viewed positively 
in the region 

European businesses feel they are perceived well in their response locations compared to their US or Asian counter-

parts. 

ʰ  h
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ASEAN-EU Relations:  

Enhancing Trade & Investment  

in Southeast Asia 
EU-ABC Paper 2018 Executive Summary 

A 
{9!b ƛǎ ŀ ŎŜƴǘǊŜ ƻŦ Ǝƭƻōŀƭ ŜŎƻƴƻƳƛŎ ŀŎǘƛǾƛǘȅ ŀƴŘ ƪŜȅ ŘǊƛǾŜǊ ƻŦ ǿƻǊƭŘ ƎǊƻǿǘƘΦ  LŦ ǘƘŜ ǊŜƎƛƻƴ ǿŜǊŜ ǘƻ ōŜ 
ǾƛŜǿŜŘ ŀǎ ŀ ǎƛƴƎƭŜ ŜŎƻƴƻƳƛŎ ŜƴǘƛǘȅΣ !{9!b ǿƻǳƭŘ ōŜ ǘƘŜ ǿƻǊƭŘΩǎ ǎƛȄǘƘ ƭŀǊƎŜǎǘ ŜŎƻƴƻƳȅмΣ ŀƴŘ ōȅ ǎƻƳŜ 
ǇǊƻƧŜŎǘƛƻƴǎ ǊŀǇƛŘƭȅ ƘŜŀŘƛƴƎ ǘƻ ōŜƛƴƎ ǘƘŜ ŦƛŦǘƘ ƭŀǊƎŜǎǘн ŀƴŘ ǇƻǘŜƴǘƛŀƭƭȅ ǘƘŜ ŦƻǳǊǘƘ ƭŀǊƎŜǎǘΦ   

  
!{9!bΩǎ ƎǊƻǿǘƘ ǊŀǘŜǎ ƘŀǾŜ ōŜŜƴ ǊŜƳŀǊƪŀōƭŜ ŀƴŘ ƭƻƻƪ ǎŜǘ ǘƻ ǊŜƳŀƛƴ ǎƻΦ  !ŎǊƻǎǎ ǘƘŜ ǘŜƴ aŜƳōŜǊ {ǘŀǘŜǎΣ ǘƘŜ 
ŀǾŜǊŀƎŜ D5t ƎǊƻǿǘƘ ǊŀǘŜ Ƙŀǎ ōŜŜƴ ŀōƻǾŜ р҈ ƛƴ ǊŜŎŜƴǘ ȅŜŀǊǎ ŀƴŘ ƛǎ ǇǊŜŘƛŎǘŜŘ ǘƻ ǊŜƳŀƛƴ ŀǘ ǎǳŎƘ ƭŜǾŜƭǎ ŦƻǊ ǘƘŜ 
ƴŜȄǘ ŦƛǾŜ ȅŜŀǊǎоΦ   

IƻǿŜǾŜǊΣ C5L ǘƻ !{9!b Ƙŀǎ ŦŀƭƭŜƴ ŦƻǊ ǘƘŜ ƭŀǎǘ ǘǿƻ ȅŜŀǊǎ ǎƛƴŎŜ ƛǘǎ ǇŜŀƪ ƛƴ нлмпΦ  Lƴ нлмс C5L Ŧƭƻǿǎ ǘƻ ǘƘŜ ǊŜπ
Ǝƛƻƴ ŦŜƭƭ ōȅ нл҈Σ ŘŜǎǇƛǘŜ ŀ ǊŜŎƻǊŘ пс҈ ƛƴŎǊŜŀǎŜ ŦǊƻƳ ǘƘŜ 9¦Φ !{9!b ǘǊŀŘŜ ǿƛǘƘ ǘƘŜ ǿƻǊƭŘ Ƙŀǎ ŀƭǎƻ ŦŀƭƭŜƴΣ ŘŜπ
ǎǇƛǘŜ ²ƻǊƭŘ ǘǊŀŘŜ ƛƴŎǊŜŀǎƛƴƎΣ ŀƭōŜƛǘ ƻƴƭȅ ƳƻŘŜǎǘƭȅΦ  LƴǘǊŀ-!{9!b ǘǊŀŘŜ Ƙŀǎ ŀƭǎƻ ŦŀƭƭŜƴ ŀǎ ŀ ǇŜǊŎŜƴǘŀƎŜ ƻŦ ƻǾŜǊπ
ŀƭƭ ǘǊŀŘŜ ŀƴŘ ƛƴ ŀōǎƻƭǳǘŜ ǘŜǊƳǎΦ   

hƴƭȅ но҈ ƻŦ !{9!bΩǎ ǘǊŀŘŜ ƛǎ ŀƳƻƴƎǎǘ ƛǘǎ aŜƳōŜǊǎ όŎƻƳǇŀǊŜŘ ǘƻ ŀǊƻǳƴŘ сл҈ ŦƻǊ ƛƴǘǊŀ-9¦ ǘǊŀŘŜύΦ  ¢ƘŜ ŦŀŎǘ 
ǘƘŀǘ ƛƴǘǊŀ-!{9!b ǘǊŀŘŜ ƛǎ ǊŜƭŀǘƛǾŜƭȅ ƭƻǿ ŀƴŘ Ƙŀǎ ŦŀƭƭŜƴ ƛƴ ǊŜŎŜƴǘ ȅŜŀǊǎΣ ŀƴŘ ǘƘŀǘ !{9!b ǘǊŀŘŜǎ ǎƻ ƳǳŎƘ ǿƛǘƘ 
ǘƘŜ ǊŜǎǘ ƻŦ ǘƘŜ ǿƻǊƭŘΣ ŘŜƳƻƴǎǘǊŀǘŜǎ ǘǿƻ ǘƘƛƴƎǎΥ ŦƛǊǎǘΣ ǘƘŜǊŜ ƛǎ ƘǳƎŜ ǎŎƻǇŜ ŦƻǊ ŘŜǾŜƭƻǇƛƴƎ ŀƴ ƛƴǘǊŀ-!{9!b ǎǘǊŀǘπ
ŜƎȅ ŀǎΣ ƎƛǾŜƴ ǘƘŜ ŜȄǇŀƴŘƛƴƎ ŜŎƻƴƻƳƛŜǎ ƛƴ ǘƘŜ ǊŜƎƛƻƴ ŀƴŘ ǘƘŜ ǊŀǇƛŘ ŜŎƻƴƻƳƛŎ ŀƴŘ ǎƻŎƛŀƭ ŘŜǾŜƭƻǇƳŜƴǘ ƎǊƻǿǘƘ 
ǘǊŜƴŘǎΣ ǘƘŜ ŘƻƳŜǎǘƛŎ ƳŀǊƪŜǘǎ ƛƴ ǘƘŜ ǊŜƎƛƻƴ ǿƛƭƭ ƎǊƻǿ ǊŀǇƛŘƭȅΦ  {ŜŎƻƴŘƭȅΣ !{9!b ƛǎ ŀ ǇƭŀŎŜ ŦǊƻƳ ǿƘŜǊŜ ŎƻƳǇŀπ
ƴƛŜǎ Ŏŀƴ ǎŜǘ ǳǇ ƳŀƴǳŦŀŎǘǳǊƛƴƎ ŀƴŘ ǇǊƻŘǳŎǘƛƻƴ ōŀǎŜǎ ŀƴŘ ǘƘŜƴ Ŝŀǎƛƭȅ ǘǊŀŘŜ ǿƛǘƘ ǘƘŜ ǊŜǎǘ ƻŦ ǘƘŜ ǿƻǊƭŘ ς 
!{9!bΩǎ ƎŜƻƎǊŀǇƘƛŎŀƭ Ǉƻǎƛǘƛƻƴ ŀƴŘ ƛǘǎ ǊŜƭŀǘƛǾŜƭȅ ƭƻǿ Ŏƻǎǘ ƻŦ ǇǊƻŘǳŎǘƛƻƴ ƴŀǘǳǊŀƭƭȅ ƭŜƴŘ ƛǘǎŜƭŦ ǘƻ ǘƘƛǎ ǇƻǎƛǘƛƻƴΦ  

.ǳǘ ƳŀƪƛƴƎ ǘƘŜǎŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀ ǊŜŀƭƛǘȅΣ ŀƴŘ ƘŜƭǇƛƴƎ ǘƘŜ ǊŜƎƛƻƴ ŎƻƴǘƛƴǳŜ ǘƻ ŘŜǾŜƭƻǇ ŜŎƻƴƻƳƛŎŀƭƭȅ ŀƴŘ Ŝƴπ
ǎǳǊƛƴƎ ǘƘŀǘ ǘƘŀǘ ŜŎƻƴƻƳƛŎ ŘŜǾŜƭƻǇƳŜƴǘ ƛǎ ŘƛǎǘǊƛōǳǘŜŘ ǘƻ ŜǾŜƴ ǘƘŜ Ƴƻǎǘ ǊŜƳƻǘŜ ŀǊŜŀǎ ƻŦ !{9!bΣ ǊŜǉǳƛǊŜǎ Ŧŀǎǘπ
ŜǊ ƳƻǾŜƳŜƴǘ ƻƴ ǘƘŜ !9/Τ ƛƴŎǊŜŀǎŜŘ !{9!b ƛƴǘŜƎǊŀǘƛƻƴΤ ŀƴŘΣ ŦŀǎǘŜǊ ƳƻǾŜƳŜƴǘ ƻƴ ŜǎǘŀōƭƛǎƘƛƴƎ ǘǊŀŘŜ ŘŜŀƭǎ 
ǿƛǘƘ ǘƘƛǊŘ ǇŀǊǘƛŜǎΦ 

!{9!b Ƙŀǎ ǎŜǘ ƛǘǎŜƭŦ ǎƻƳŜ ǾŜǊȅ ƭƻŦǘȅ ǘŀǊƎŜǘǎΣ ƴŀƳŜƭȅ ǘƻ ŘƻǳōƭŜ ƛƴǘǊŀ-!{9!b ǘǊŀŘŜ ōȅ нлнр ŀƴŘ ǘƻ ŀŎƘƛŜǾŜ ŀ 
мл҈ ǊŜŘǳŎǘƛƻƴ ƛƴ ǘƘŜ Ŏƻǎǘ ƻŦ ǘǊŀŘŜ ǘǊŀƴǎŀŎǘƛƻƴǎ ōȅ нлнлΦ  ¢Ƙŀǘ нлнл ǘŀǊƎŜǘ ƛǎ ƻƴƭȅ ǘǿƻ ȅŜŀǊǎ ŀǿŀȅΦ bŜƛǘƘŜǊ ƻŦ 
ǘƘŜǎŜ ǘŀǊƎŜǘǎ ǿƛƭƭ ōŜ Ƙƛǘ ǿƛǘƘƻǳǘ ǎƻƳŜ ōƻƭŘ ŘŜŎƛǎƛƻƴǎ ōŜƛƴƎ ǘŀƪŜƴ ŀŎǊƻǎǎ ǘƘŜ ǊŜƎƛƻƴ ǘƻ ŦŀŎƛƭƛǘŀǘŜ ƳƻǊŜ ǘǊŀŘŜΤ 
ƛƴŎǊŜŀǎŜ ƛƴǾŜǎǘƳŜƴǘ ƛƴ ƛƴŦǊŀ-ǎǘǊǳŎǘǳǊŜΤ Řƻ ƳƻǊŜ ǘƻ ōƻƻǎǘ ŀƴŘ ǎǳǇǇƻǊǘ Ŝ-/ƻƳƳŜǊŎŜ ŀƴŘ ǘƘŜ ŘƛƎƛǘŀƭ ŜŎƻƴƻƳȅ 
όŀƴŘ ƴƻǘ ƘƛƴŘŜǊ ƛǘ ǘƘǊƻǳƎƘ ǎǳŎƘ ƳŀǘǘŜǊǎ ŀǎ ŜƴŦƻǊŎŜŘ Řŀǘŀ ƭƻŎŀƭƛǎŀǘƛƻƴ ƳŜŀǎǳǊŜǎύΤ ŀƴŘ ŜƴƘŀƴŎŜ ǘƘŜ ǇǊƻǾƛǎƛƻƴ 
ƻŦ ŦƛƴŀƴŎƛŀƭ ǎŜǊǾƛŎŜǎΣ ǘƘǊƻǳƎƘ ƳŜŀǎǳǊŜǎ ǘƻ ǊŀƛǎŜ ŎƻƳǇŜǘƛǘƛƻƴ ǿƘƛŎƘ ƛƴ ǘǳǊƴ ǿƻǳƭŘ ƭŜŀŘ ǘƻ ƘƛƎƘŜǊ ǊŀǘŜǎ ƻŦ Ŧƛƴŀƴπ
Ŏƛŀƭ ƛƴŎƭǳǎƛƻƴΦ  ¢ƘŜ 9¦-!{9!b .ǳǎƛƴŜǎǎ /ƻǳƴŎƛƭ Ƙŀǎ ǇǊƻŘǳŎŜŘ ŀ ǊŀŦǘ ƻŦ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ŎƻǾŜǊƛƴƎ ŀƭƭ ƻŦ ǘƘŜǎŜ 
ŀǊŜŀǎΣ ŀƴŘ ƳƻǊŜΣ ŜŀŎƘ ƻŦ ǿƘƛŎƘ ŀǊŜ ŀƛƳŜŘ ŀǘ ƘŜƭǇƛƴƎ ǘƘŜ ǊŜƎƛƻƴ ŀŎƘƛŜǾŜ ƛǘǎ ƻǾŜǊŀƭƭ ƻōƧŜŎǘƛǾŜǎ ŦƻǊ ǘƘŜ !9/Φ  

{ƛƴŎŜ 5ŜŎŜƳōŜǊ нлмрΣ ǇǊƻƎǊŜǎǎ Ƙŀǎ ōŜŜƴ ǎƭƻǿ ƛƴ ŀ ƴǳƳōŜǊ ƻŦ ŀǊŜŀǎΦ /ǳǎǘƻƳǎ tǊƻŎŜŘǳǊŜǎ ǊŜƳŀƛƴ ōǳǊŘŜƴπ
ǎƻƳŜ ŀƴŘ ǎƭƻǿΤ ƻƴƭȅ ŀƴ !{9!b ¢ǊŀŘŜ wŜǇƻǎƛǘƻǊȅ Ƙŀǎ ōŜŜƴ ǎŜǘ-ǳǇ ŦƻǊ ƭƛǎǘƛƴƎ bƻƴ-¢ŀǊƛŦŦ aŜŀǎǳǊŜǎΣ ǿƛǘƘ ŀƴƻǘƘπ
ŜǊ ǇƻǊǘŀƭ ŦƻǊ ǊŜǇƻǊǘƛƴƎ bƻƴ-¢ŀǊƛŦŦ .ŀǊǊƛŜǊǎ όb¢.ǎύΤ IŀǊƳƻƴƛǎŀǘƛƻƴ ƻŦ ǎǘŀƴŘŀǊŘǎ ǊŜƳŀƛƴǎ ǊŜǎǘǊƛŎǘŜŘ ǘƻ ŀ ǎƳŀƭƭ 
ŀǊŜŀΦ 

¢ƘŜ ǇǊƛǾŀǘŜ ǎŜŎǘƻǊΣ ŀǎ ǊŜǇǊŜǎŜƴǘŜŘ ōȅ ǘƘŜ ǾŀǊƛƻǳǎ .ǳǎƛƴŜǎǎ /ƻǳƴŎƛƭǎΣ Ƙŀǎ ōŜŜƴ ŀǘǘŜƳǇǘƛƴƎ ǘƻ ǎǳǇǇƻǊǘ !{9!b 
ƻƴ ǘƘŜǎŜ ƳŀǘǘŜǊǎΦ  /ƻƭƭŜŎǘƛǾŜƭȅΣ ǿŜ ŘŜǾŜƭƻǇŜŘ ŀ ǇǊƻǇƻǎŀƭ ǘƻ ŜȄǇŜŘƛǘŜ ŎǳǎǘƻƳǎ ŎƭŜŀǊŀƴŎŜǎ ŦƻǊ ƭƻǿ-ǾŀƭǳŜ ǎƘƛǇπ
ƳŜƴǘǎΣ ŘŜǎƛƎƴŜŘ ǎǇŜŎƛŦƛŎŀƭƭȅ ǘƻ ƘŜƭǇ a{a9ǎ ŀƴŘ Ŝ-/ƻƳƳŜǊŎŜΦ Lǘ ǿŀǎ ƴƻǘ ŀ ǇŜǊŦŜŎǘ ǇǊƻǇƻǎŀƭ ōǳǘ ǎƘƻǳƭŘ ƘŀǾŜ 
ōŜŜƴ ŀ ǎǘŀǊǘƛƴƎ Ǉƻƛƴǘ ŦƻǊ ŀ ƳƻǊŜ ƛƴ-ŘŜǇǘƘ ŘƛǎŎǳǎǎƛƻƴΦ LƴǎǘŜŀŘΣ /ǳǎǘƻƳǎ !ǳǘƘƻǊƛǘƛŜǎ ƛƴ ǘƘŜ ǊŜƎƛƻƴ ǊŜƧŜŎǘŜŘ ƛǘΣ 
ƳŀƪƛƴƎ ƛǘ ŎƭŜŀǊ ǘƘŜȅ ǿƻǳƭŘ ƴƻǘ ŜƴǘŜǊǘŀƛƴ ŦǳǊǘƘŜǊ ŘƛǎŎǳǎǎƛƻƴΦ ¸Ŝǘ ŦƛƴŘƛƴƎ ŀ ǿŀȅ ǘƻ ƳŀƪŜ ƳŜŀǎǳǊŜǎ ǎǳŎƘ ŀǎ 
ǘƘŜǎŜ ǿƻǊƪ ǿƻǳƭŘ ƘŀǾŜ ŘŜƳƻƴǎǘǊŀǘŜŘ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ƳŜŜǘƛƴƎ ǘƘŜ мл҈ ǘŀǊƎŜǘΦ  LƳǇƭŜƳŜƴǘŀǘƛƻƴ ƻŦ ƻǘƘŜǊ 
ƳŜŀǎǳǊŜǎ ƛƴ ƻǳǊ /ǳǎǘƻƳǎ ϧ ¢ǊŀŘŜ CŀŎƛƭƛǘŀǘƛƻƴ tŀǇŜǊ ǿƻǳƭŘ ŀƭǎƻ ƘŜƭǇ ƛƴ ƳŜŜǘƛƴƎ ǘƘŀǘ ǘŀǊƎŜǘΦ  Lƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ 
ǇŀƎŜǎ ǿŜ ƘŀǾŜ ƭƛǎǘŜŘ ƻǳǘ ŀƭƭ ƻŦ ǘƘŜ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ŦǊƻƳ ŀƭƭ ƻŦ ƻǳǊ ǊŜŎŜƴǘ Ǉƻǎƛǘƛƻƴ ǇŀǇŜǊǎΦ  ²Ŝ ƭƻƻƪ ŦƻǊǿŀǊŘ 
ǘƻ ŀ ŘƛǎŎǳǎǎƛƻƴ ƻƴ ǘƘŜƳ ǿƛǘƘ ǘƘŜ !{9!b aŜƳōŜǊ {ǘŀǘŜǎ ŀƴŘ ǘƘŜ {ŜŎǊŜǘŀǊƛŀǘΦ 

²Ƙƛƭǎǘ 9ǳǊƻǇŜŀƴ ōǳǎƛƴŜǎǎŜǎ ǊŜƳŀƛƴ ƻǾŜǊǿƘŜƭƳƛƴƎƭȅ ƻǇǘƛƳƛǎǘƛŎ ŀōƻǳǘ !{9!b όŀǎ Ŏŀƴ ōŜ ǎŜŜƴ ŦǊƻƳ ǘƘŜ ǊŜǎǳƭǘǎ 
ƻŦ ƻǳǊ нлмт .ǳǎƛƴŜǎǎ {ŜƴǘƛƳŜƴǘ {ǳǊǾŜȅΣ ǘƘŜ ƘƛƎƘƭƛƎƘǘǎ ƻŦ ǿƘƛŎƘ ŀǊŜ ǎŜǘ ƻǳǘ ƛƴ ǘƘƛǎ ǇŀǇŜǊύΣ ƛǘ ƛǎ ŎƭŜŀǊ ǘƘŀǘ ƳƻǊŜ 
ǿƻǊƪ ƴŜŜŘǎ ǘƻ ōŜ ŘƻƴŜΦ 

м{ŜŜΥ ƘǘǘǇΥκκŘŀǘŀΦǿƻǊƭŘōŀƴƪΦƻǊƎκ

Řŀǘŀ-ŎŀǘŀƭƻƎκD5t-ǊŀƴƪƛƴƎ-ǘŀōƭŜ  
нwŜŘǊŀǿƛƴƎ ǘƘŜ !{9!b aŀǇΣ ¢ŀōƭŜ н 

ά²Ƙŀǘ ƛŦ !{9!b ǿŜǊŜ ƻƴ ŎƻǳƴǘǊȅΧέΣ 

9ŎƻƴƻƳƛǎǘ LƴǘŜƭƭƛƎŜƴŎŜ ¦ƴƛǘ нлмп ς 

D5t нлмо ǿŀǎ ¦{ϷнΣофуōƴ ǊŀƴƪƛƴƎ 

!{9!b ŀǘ тǘƘ ƛƴ ǘƘŜ ²ƻǊƭŘΤ ǇǊƻƧŜŎǘŜŘ 

D5t ƛƴ нлму ƛǎ ¦{ϷоΣутрōƴ ǊŀƴƪƛƴƎ 

!{9!b ŀǘ рǘƘΦ 
оh9/5Σ 9ŎƻƴƻƳƛŎ hǳǘƭƻƻƪ ŦƻǊ {ƻǳǘƘ 

9ŀǎǘ !ǎƛŀΣ /Ƙƛƴŀ ŀƴŘ LƴŘƛŀ нлмсΣ 

¢ŀōƭŜ мΣ ǇΦнс  

 
5.2% 

tǊŜŘƛŎǘŜŘ ŀǾŜǊŀƎŜ 
D5t ƎǊƻǿǘƘ ǊŀǘŜ ƛƴ 
!{9!b нлмс-нлнл 

  

629m 
¢ƻǘŀƭ ǇƻǇǳƭŀǝƻƴ ƛƴ 
!{9!b ŀǎ ƻŦ нлмр ς 
ǿƛǘƘ ŀǾŜǊŀƎŜ ƎǊƻǿǘƘ 
ǊŀǘŜǎ ƻŦ мΦо҈ 

  

90m 
9ǎǝƳŀǘŜŘ ƴǳƳōŜǊ ƻŦ 
ǇŜƻǇƭŜ ƳƻǾƛƴƎ ǘƻ 
ŎƛǝŜǎ ƛƴ !{9!b ōȅ 

нлол 

  

163m 
bǳƳōŜǊ ƻŦ ŎƻƴǎǳƳƛƴƎ 
ƘƻǳǎŜƘƻƭŘǎ ƛƴ !{9!b 
ōȅ нлол ς ŘƻǳōƭŜ ǘƘŜ 
ƴǳƳōŜǊ ƻŦ нлмо 

 

{ƻǳǊŎŜǎΥ !{9!b  
{ǘŀǝǎǝŎŀƭ 5ŀǘŀōŀǎŜΤ 
h9/5Τ aŎYƛƴǎŜȅ Dƭƻōŀƭ  

LƴǎǝǘǳǘŜ 

http://data.worldbank.org/data-catalog/GDP-ranking-table
http://data.worldbank.org/data-catalog/GDP-ranking-table
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TRADE AGREEMENTS  

SUPPORT FOR A REGION-TO-REGION FTA BETWEEN THE EU AND ASEAN REMAINS AS STRONG AS EVER; 
INCREASED CALL FOR THE EU TO ACCELERATE FTA DISCUSSIONS WITH SOUTHEAST ASIA 

There is continuing strong support from European busi-

nesses for a region-to-region trade deal between the 

European Union and ASEAN.  Such a deal would cover 

bilateral trade which, in 2017, covered  227 billion in 

goods alone1 (which amounts to 13% of ASEAN®s global 

trade).    

Whilst discussions on a Framework Agreement that 

might lead to full negotiations on a region-to-region FTA 

have been ongoing for some time now, our Survey 

shows an increasing levels of impatience from European 

business at the pace of progress with FTAs with the re-

gion by the EU.   

As with the 2017 Survey, close to 9 out of 10 respond-

ents felt that a region-to-region deal would deliver more 

advantages to their businesses than a series of bilateral 

FTAs with individual ASEAN Member States, with 7 out of 

10 respondents saying that the EU should pursue such a 

deal now rather than wait to complete more bilateral 

deals.   

1Eurostat ² EU-ASEAN Trade Statistics as of April 2018, see: http://trade.ec.europa.eu/doclib/docs/2006/september/tradoc_113471.pdf  

ʰ  ɹ

Overwhelming support for a region-to-region FTA continues ² seen as delivering more  
beneĜts 

http://trade.ec.europa.eu/doclib/docs/2006/september/tradoc_113471.pdf
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Lack of a Region-to-Region FTA seen to place European Businesses at a competitive  
disadvantage 

Across the region as a whole, close to three quarters of 

respondents felt that the lack of a region-to-region FTA 

was placing European businesses at a competitive disad-

vantage versus their counterparts from countries that 

had FTAs in place with ASEAN already. When looked at 

by sector, the feeling of disadvantage was particularly 

acute in manufacturing, where nearly 9 out of 10 re-

spondents said they were at a disadvantage. 

 ʰ  ɻ

http://trade.ec.europa.eu/doclib/docs/2006/september/tradoc_113471.pdf
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European businesses want faster movement on trade deals 

Given this clear feeling of being at a competitive disad-

vantage, it is perhaps unsurprising that there was an 

overwhelming demand from our respondents that the EU 

move to accelerate FTA negotiations with the region.  

The mood this year was even more strident in this re-

spect with 98% of respondents saying that acceleration 

of negotiations should be happening (compared to 94% 

in 2017).  

Region-to-Region FTA tops the wish list of European businesses 

The EU has completed FTA discussions with Singapore 

and Vietnam (though those agreements remain unratified 

and are still awaiting implementation) and is presently 

involved in negotiations with Indonesia and the Philip-

pines (with the latter appearing to be on temporary hold). 

In light of this, we asked respondents to list their priori-

ties for future FTA discussions. There has been no 

change in this response over previous years, with a re-

gion-to-region deal topping this list, followed by Thailand 

and Malaysia. 

#1 ASEAN 

#2 Thailand  

#3 Malaysia 

#4 Myanmar  

#5 Cambodia 

 #6 Laos  

      #7 Brunei  

Respondents® order of 

preference for FTAs: 

ʰ  ʁ
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As in previous years we also posed a number of ques-

tions around the likely impact of FTAs with the ASEAN 

region on businesses and on the form of such FTAs (i.e. 

what they should include).  For the first time we went in 

to more depth with our respondents on what a potential 

region-to-region deal should include.  

The results of the survey on whether EU-ASEAN FTAs in 

general would help or hinder European business inter-

ests were in line with previous years with a clear majori-

ty saying that FTAs would help their business interests 

with the highest percentages saying this in Vietnam and 

the Philippines.  

Vietnam saw a sharp rise in the numbers saying an FTA 

would help, perhaps reflecting recent concerns about 

the some regulatory developments in the country in ad-

vance of the EU-Vietnam FTA being implemented. 

Removal of Tariffs and Non-Tariffs Barriers to Trade now seen as more important  

Where there has been a significant change of opinion is 

in the aspects of FTAs that our respondents saw as be-

ing the most important, whether for a bilateral FTA or a 

region-to-region FTA.  In 2017, it was enforceable invest-

ment rules and matters such as IP protection that fea-

tured most prominently in the survey results. In 2018, 

more traditional trade issues, such as the removal of 

tariffs and the removal on non-tariff barriers to trade, 

now top the list, perhaps reflecting concerns over tariff 

impositions between other trading partners and continu-

ing concerns about the lack of activity within ASEAN on 

the removal of non-tariff barriers (see elsewhere in this 

survey).   

Most important aspects of a region-to-region FTA or bilateral FTA  

- According to European businesses 

 2017 2018 

1 Enforceable investment rules and protection Removal of tariffs 

2 
Intellectual property protection  

and enforcement 

Removal of non-tariff barriers for goods  
between the EU and ASEAN  
(or the bilateral partner) 

3 Regulatory coherence and certainty 
Removal of non-tariff barriers for services  

between the EU and ASEAN  
(or the bilateral partner) 

As if to underscore this point, in response to a question 

about the potential benefits of a region-to-region FTA, 

our respondents singled out issues such as improve-

ments to market access, making easier use of supply 

chains, and the promotion of harmonised standards as 

the key factors that they would hope to see as the end 

result of a region-to-region FTA discussion. All of these 

are related to the issue of tariffs and non-tariff barriers.  

ʰ  ̫
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Clear majority of respondents believe the EU should consider a lower ambition region-to-
region FTA if a deep and comprehensive deal is too complex to negotiate 

We further posed questions connected with the likely 

form of a region-to-region FTA deal, given that the EU 

has a preference for deep and comprehensive deals en-

compassing matters that go beyond traditional pure trade 

and investment issues and that such a deal is likely to be 

far from easy to conclude.   

SpeciĜcally, we asked whether the EU should consider 

lowering its ambitions should a deep and comprehensive 

deal prove to be too difĜcult to conclude and, if so, what 

sort of deal should be pursued instead. More than 9 out 

of 10 respondents said that the EU should pursue a deal 

with lower ambitions should a deep and comprehensive 

deal prove to be too complex to negotiate.  

As for what such a lower ambition FTA should include, it 

seems that the majority of respondents would like to 

cover not only tariffs and the removal of non-tariff barri-

ers, but also ownership and control restrictions and in-

vestment protection. This still represents a fairly high 

standard of FTA compared to some globally. 

ʰ  y



EU-ASEAN BUSINESS SENTIMENT SURVEY ʱʯʰʷ        

 

Increased clarity over the importance of RCEP; majority now think this mega-trade deal will 
benefit them 

RCEP (the Regional Comprehensive Economic Partner-

ship) is a proposed mega-trade deal involving ASEAN 

and its existing six FTA partners (Australia/New Zealand, 

Japan, Korea, China, and India). Whilst negotiations on 

this deal continue, with a revised deadline for substan-

tially completing it by the end of 2018, European busi-

nesses seem to have increased appreciation of its poten-

tial benefits to their businesses in ASEAN. In 2017 the 

number saying RCEP will help was only 31%, whereas in 

2018 this has increased to 52%. Just as notably the 

number saying they were unsure has fallen sharply too, 

perhaps attributed to the increased coverage that RCEP 

has received this year. 

This greater clarity of understanding seems to be reflect-

ed even more starkly when the respondents are broken 

down by industry, with those in the transport and logis-

tics sectors and in the manufacturing of consumer goods 

particularly positive about the potential upsides of RCEP.  

In both cases, the positive sentiment is significantly high-

er than in 2017. 

ʱʯ 
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¢ 
Ƙƛǎ ǇŀǇŜǊ ǇǊƻǾƛŘŜǎ ŀƴ ǳǇŘŀǘŜ ƻŦ ǘƘŜ Ǉƻǎƛǘƛƻƴ ǇŀǇŜǊǎ ǘƘŀǘ ǘƘŜ 9¦-!{9!b .ǳǎƛƴŜǎǎ /ƻǳƴŎƛƭ ǇǊƻŘǳŎŜŘ ƛƴ !ǇǊƛƭ нлмс ŀƴŘ ƛƴ aŀȅ 
нлмт ƻƴ /ǳǎǘƻƳǎ tǊƻŎŜŘǳǊŜǎ ŀƴŘ ¢ǊŀŘŜ CŀŎƛƭƛǘŀǘƛƻƴ ƛǎǎǳŜǎ ƛƴ !{9!bΦ  ²Ƙƛƭǎǘ ǘƘŜǊŜ Ƙŀǎ ōŜŜƴ ǎƻƳŜ ǇǊƻƎǊŜǎǎ ƛƴ ǘƘŜ ǊŜƎƛƻƴ ƻǾŜǊ 
ǘƘŜ ƭŀǎǘ ŎƻǳǇƭŜ ƻŦ ȅŜŀǊǎΣ ŘƛǎŀǇǇƻƛƴǘƛƴƎƭȅ ƛǘ Ƙŀǎ ōŜŜƴ ƴŀǊǊƻǿ ŀƴŘ ǎƭƻǿΦ ²Ŝ ōŜƭƛŜǾŜ ǘƘŀǘ ŦƻǊ !{9!b ŜŎƻƴƻƳƛŜǎ ŀƴŘ ƛǘǎ ǊƛǎƛƴƎ 
a{a9ǎΣ ƛǘ ƛǎ ƴƻǿ ǘƘŜ ǘƛƳŜ ǘƻ ǇǳǎƘ ŦƻǊ ƎǊƻǿǘƘ ŀƴŘ ǇǊƻǎǇŜǊƛǘȅΦ 

²Ŝ ǿŜƭŎƻƳŜ ǘƘŜ ƳƻǾŜ ǘƻ ƘŀǾŜ ŀ ǎƛƴƎƭŜ !{9!b IŀǊƳƻƴƛǎŜŘ ¢ŀǊƛŦŦ bƻƳŜƴŎƭŀǘǳǊŜ ŀŎǊƻǎǎ ŀƭƭ ƻŦ ǘƘŜ ǊŜƎƛƻƴ ŀƴŘ ŀƭǎƻ ǘƘŜ ƳƻǾŜ ǘƻ ŀ ǎƛƴπ
ƎƭŜ ǇǊƻƎǊŀƳƳŜ ŦƻǊ ǎŜƭŦ-ŎŜǊǘƛŦƛŎŀǘƛƻƴ ƻŦ /ŜǊǘƛŦƛŎŀǘŜǎ ƻŦ hǊƛƎƛƴΦ  ²Ŝ ŀƭǎƻ ǿŜƭŎƻƳŜ ǘƘŜ ǊŜƴŜǿŜŘ ƛƳǇŜǘǳǎ ƻƴ ŀŘǾŀƴŎƛƴƎ ǘǊŀŘŜ ŦŀŎƛƭƛǘŀǘƛƻƴ 
ŀŎǊƻǎǎ !{9!b ǘƘǊƻǳƎƘ ǘƘŜ ǊŜŎƻƴǎǘƛǘǳǘŜŘ !{9!b ¢ǊŀŘŜ CŀŎƛƭƛǘŀǘƛƻƴ ς Wƻƛƴǘ /ƻƴǎǳƭǘŀǘƛǾŜ /ƻƳƳƛǘǘŜŜ ό!¢C-W//ύΣ ŀƴŘ ǘƘŜ ǇŀǊǘƛŎƛǇŀǘƛƻƴ ƛƴ 
ǘƘŀǘ ƎǊƻǳǇ ōȅ ǘƘŜ ǇǊƛǾŀǘŜ ǎŜŎǘƻǊ ǳƴŘŜǊ ǘƘŜ ŀǳǎǇƛŎŜǎ ƻŦ ǘƘŜ !{9!b .ǳǎƛƴŜǎǎ !ŘǾƛǎƻǊȅ /ƻǳƴŎƛƭΦ  Lǘ ƛǎ ƘƻǇŜŘ ǘƘŀǘ ǘƘŜ ƛƴǾƻƭǾŜƳŜƴǘ ƻŦ ǘƘŜ 
ǇǊƛǾŀǘŜ ǎŜŎǘƻǊ ƛƴ ǘƘŜ !¢C-W// ƛǎ ōƻǘƘ ƳŜŀƴƛƴƎŦǳƭ ŀƴŘ ƻƴƎƻƛƴƎΦ  

¢Ƙƛǎ ǳǇŘŀǘŜŘ ǇŀǇŜǊ Ƙŀǎ ōŜŜƴ ǿƛǘƘ ŀ ǾƛŜǿ ǘƻ ŀǎǎƛǎǘ !{9!b ŀƴŘ ƛǘǎ aŜƳōŜǊ {ǘŀǘŜǎ ƛƴ ŀŎƘƛŜǾƛƴƎ ǎƻƳŜ ƻŦ ǘƘŜ ƪŜȅ ŀƛƳǎ ŀƴŘ ƻōƧŜŎǘƛǾŜǎ ǎŜǘ 
ƻǳǘ ƛƴ ǘƘŜ !{9!b 9ŎƻƴƻƳƛŎ /ƻƳƳǳƴƛǘȅ ό!9/ύ .ƭǳŜǇǊƛƴǘ нлнрΣ ƛΦŜΦ άǘƻ ŦŀŎƛƭƛǘŀǘŜ ǘƘŜ ǎŜŀƳƭŜǎǎ ƳƻǾŜƳŜƴǘ ƻŦ ƎƻƻŘǎΧέ ŀƴŘ ǘƘŜ ŎƻƳƳƛǘπ
ƳŜƴǘ ǘƘŀǘ ά!{9!b ǿƛƭƭ ŎƻƴǘƛƴǳŜ ǘƻ ǊŜŘǳŎŜ ƻǊ ŜƭƛƳƛƴŀǘŜ ōƻǊŘŜǊ ŀƴŘ ōŜƘƛƴŘ-ǘƘŜ-ōƻǊŘŜǊ ǊŜƎǳƭŀǘƻǊȅ ōŀǊǊƛŜǊǎ ǘƘŀǘ ƛƳǇŜŘŜ ǘǊŀŘŜΣ ǎƻ ŀǎ ǘƻ 
ŀŎƘƛŜǾŜ ŎƻƳǇŜǘƛǘƛǾŜΣ ŜŦŦƛŎƛŜƴǘ ŀƴŘ ǎŜŀƳƭŜǎǎ ƳƻǾŜƳŜƴǘǎ ƻŦ ƎƻƻŘǎ ǿƛǘƘƛƴ ǘƘŜ ǊŜƎƛƻƴέΦ  aƻǊŜ ŀŎǘƛƻƴ ƻƴ ǘƘŜǎŜ ŦǊƻƴǘǎ ƛǎ ǳƴŘƻǳōǘŜŘƭȅ 
ƴŜŜŘŜŘ ƛŦ ǘƘŜ ōŜƴŜŦƛǘǎ ƻŦ ǘƘŜ !9/ ŀǊŜ ǘƻ ōŜ ŦŜƭǘ ŀŎǊƻǎǎ ǘƘŜ ǊŜƎƛƻƴΣ ǇŀǊǘƛŎǳƭŀǊƭȅ ŦƻǊ a{a9ǎΦ  
5ǳǊƛƴƎ ǘƘŜ ŎƻǳǊǎŜ ƻŦ ǘƘŜ tƘƛƭƛǇǇƛƴŜǎΩ /ƘŀƛǊƳŀƴǎƘƛǇ ƻŦ !{9!b ƛƴ нлмтΣ ǘƘŜ !{9!b ƭŜŀŘŜǊǎƘƛǇ ŀŘƻǇǘŜŘ ƪŜȅ ǘŀǊƎŜǘǎ ŦƻǊ ƳŜŀǎǳǊƛƴƎ ǇǊƻπ
ƎǊŜǎǎ ƻƴ ǘǊŀŘŜ ŦŀŎƛƭƛǘŀǘƛƻƴ ƛƴ ǘƘŜ ǊŜƎƛƻƴΦ  ¢ǿƛƴ ǘŀǊƎŜǘǎ ƻŦ ǊŜŘǳŎƛƴƎ ǘǊŀŘŜ ǘǊŀƴǎŀŎǘƛƻƴ Ŏƻǎǘǎ ōȅ мл҈ ōȅ нлнл ŀƴŘ ŘƻǳōƭƛƴƎ ƛƴǘǊŀ-!{9!b 
ǘǊŀŘŜ ōȅ нлнр ŀǊŜ ƴƻǿ ƛƴ ǇƭŀŎŜΦ ¢ƘŜǎŜ ǘŀǊƎŜǘǎ ŀǊŜ ǘƻ ōŜ ǿŜƭŎƻƳŜŘΣ ǘƘƻǳƎƘ ƳŜŀǎǳǊƛƴƎ ǘƘŜ ŦƛǊǎǘ ƻƴŜ ŀƴŘ ŜǎǘŀōƭƛǎƘƛƴƎ ŀ ǊŜŀǎƻƴŀōƭŜ ōŀǎŜπ
ƭƛƴŜ ǿƛƭƭ ōŜ ŎƘŀƭƭŜƴƎƛƴƎΥ ǘƘŜ ǇǊƛǾŀǘŜ ǎŜŎǘƻǊ ǎƘƻǳƭŘ ōŜ ƛƴǾƻƭǾŜŘ ƛƴ ǘƘŀǘ ǇǊƻŎŜǎǎΦ   ¢ƘŜ 9¦-!./ ŀƭǎƻ ǿŜƭŎƻƳŜǎ ǘƘŜ ŀŘƻǇǘƛƻƴ ƻŦ ǘƘŜ !{9!b 
{ŜŀƳƭŜǎǎ ¢ǊŀŘŜ CŀŎƛƭƛǘŀǘƛƻƴ LƴŘƛŎŀǘƻǊǎ ό!{¢CLύ ǘƘŀǘ ǎƘƻǳƭŘ ǇǊƻǾƛŘŜ ŀ ǘƻƻƭ ŦƻǊ ƳŜŀǎǳǊƛƴƎ ǘǊŀŘŜ ŦŀŎƛƭƛǘŀǘƛƻƴ ŀǘ ǘƘŜ ƴŀǘƛƻƴŀƭ ŀƴŘ ǊŜƎƛƻƴŀƭ 
ƭŜǾŜƭǎΦ  ²Ŝ ǊŜǉǳŜǎǘ ǘƘŀǘ ǘƘŜ !{¢CL ǿƛƭƭ ōŜ ƳŀŘŜ ǇǳōƭƛŎƭȅ ŀǾŀƛƭŀōƭŜΣ ǿƛǘƘ ǳǇŘŀǘŜǎ ǇǳōƭƛǎƘŜŘ ŀǘ ǊŜƎǳƭŀǊ ƛƴǘŜǊǾŀƭǎΦ  ²Ŝ ŀƭǎƻ ƴƻǘŜ ǘƘŀǘ 
!{9!b ƛǎ ǿƻǊƪƛƴƎ ƻƴ ƎǳƛŘŜƭƛƴŜǎ ŦƻǊ ŀǎǎŜǎǎƛƴƎ bƻƴ-¢ŀǊƛŦŦ aŜŀǎǳǊŜǎΥ  ǿƘƛƭǎǘ ǎƻƳŜ ƳƻǾŜƳŜƴǘ ƛƴ ǘƘƛǎ ŀǊŜŀ ƛǎ ŀƭǎƻ ǿŜƭŎƻƳŜŘΣ ƛǘ ǎƘƻǳƭŘ ōŜ 
ƴƻǘŜŘ ǘƘŀǘ ¦b/¢!5Σ ²ƻǊƭŘ .ŀƴƪ ŀƴŘ ƻǘƘŜǊǎ ŀƭǊŜŀŘȅ ƘŀǾŜ ǎǳŎƘ ƎǳƛŘŜƭƛƴŜǎΦ 

¢ƘŜ Ŧŀǎǘ ǇŀŎŜŘ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ Ŝ-/ƻƳƳŜǊŎŜ ƛƴ {ƻǳǘƘŜŀǎǘ !ǎƛŀ ŎƻƴǘƛƴǳŜǎ ǘƻ ǇǊŜǎŜƴǘ ōƻǘƘ ŀƴ ƻǇǇƻǊǘǳƴƛǘȅ ŀƴŘ ŀ ŎƘŀƭƭŜƴƎŜ ǘƻ ǘƘŜ ǊŜƎƛƻƴΦ  
¢ƻŘŀȅΣ ŀǎ ƛǘ ǎǘŀƴŘǎΣ ǘƘŜ ƎƻǾŜǊƴƳŜƴǘǎ ƛƴ !{9!b ŀǊŜ ǿƛǘƴŜǎǎƛƴƎ ŜŎƻƴƻƳƛŎ ƎǊƻǿǘƘ ŦǳŜƭƭŜŘ ǘƻ ŀ ƭŀǊƎŜ ŜȄǘŜƴǘ ōȅ Ŝ-/ƻƳƳŜǊŎŜΦ ¢Ƙƛǎ ƛǎ ŀ ǎǳŎπ
ŎŜǎǎ ǎǘƻǊȅ ǿƘƛŎƘ Ƴŀƛƴƭȅ ƛǎ ŘǊƛǾŜƴ ōȅ a{a9ǎ ōǳǘ ǿƘƛŎƘ ŀƭǎƻ Ƙŀǎ ŀ ǇƻǎƛǘƛǾŜ ƛƳǇŀŎǘ ƻƴ ab/ǎΦ  IƻǿŜǾŜǊΣ ǘƘŜǊŜ ŀǊŜ Ƴŀƴȅ ǇƻƭƛŎƛŜǎ ŀƴŘ ǊŜƎπ
ǳƭŀǘƛƻƴǎΣ ǇŀǊǘƛŎǳƭŀǊƭȅ ŀǊƻǳƴŘ ŎǳǎǘƻƳǎ ǇǊƻŎŜŘǳǊŜǎ ŀƴŘ /ŜǊǘƛŦƛŎŀǘŜǎ ƻŦ hǊƛƎƛƴ ό/ƻhǎύΣ ǘƘŀǘ ƘƛƴŘŜǊ ƻǊ ƛƴƘƛōƛǘ ǘƘŜ ŀōƛƭƛǘȅ ƻŦ a{a9ǎ ǘƻ ƎǊƻǿ 
ŀƴŘ Ŧǳƭƭȅ ōŜƴŜŦƛǘ ŦǊƻƳ ǘƘŜ ŜȄǘŜƴǎƛǾŜ ǇƻǎǎƛōƛƭƛǘƛŜǎ ǘƘŀǘ Ŝ-/ƻƳƳŜǊŎŜ ƎƛǾŜǎ ǘƘŜƳ ǘƻ ŜƴǘŜǊ ƴŜǿ ƳŀǊƪŜǘǎΦ   Lǘ ƛǎ ƛƳǇŜǊŀǘƛǾŜΣ ǘƘŜǊŜŦƻǊŜΣ ǘƘŀǘ 
!{9!b ŎƻƴǘƛƴǳŜǎ ǘƻ ŦƻŎǳǎ ƻƴ ǘǊŀŘŜ ŦŀŎƛƭƛǘŀǘƛƻƴ ƛƴ ŀǎǎƛǎǘƛƴƎ ǘƘŜ ƎǊƻǿǘƘ ƻŦ ǘƘƛǎ ŀǊŜŀΦ  ¢ƘŜ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ǇǊŜǎŜƴǘŜŘ ƛƴ ǘƘƛǎ ǇŀǇŜǊ 
ǿƛƭƭ ƴƻǘ ƻƴƭȅ ƘŜƭǇ ƳƻǊŜ ǘǊŀŘƛǘƛƻƴŀƭ ŎǊƻǎǎ ōƻǊŘŜǊ ǘǊŀŘŜΣ ōǳǘ ǿƛƭƭ ŀƭǎƻ ŀǎǎƛǎǘ ǿƛǘƘ Ŝ-/ƻƳƳŜǊŎŜ ŀƴŘ ŦƻǎǘŜǊƛƴƎ ǘƘŜ ƎǊƻǿǘƘ ƻŦ !{9!bΩǎ 
a{a9ǎ ŀƴŘ ƘŜƭǇ ǘƘŜƛǊ ƛƴǾƻƭǾŜƳŜƴǘ ƛƴ ǘƘŜ Ǝƭƻōŀƭ ǎǳǇǇƭȅ ŎƘŀƛƴΦ   

¢ƘŜ ǇŀǇŜǊ ŦƻŎǳǎǎŜǎ Ƴŀƛƴƭȅ ƻƴ ŎǳǎǘƻƳǎ ǇǊƻŎŜŘǳǊŜǎ ŀƴŘ ǘǊŀŘŜ ŦŀŎƛƭƛǘŀǘƛƻƴ ǇǊŀŎǘƛŎŜǎ ŀŎǊƻǎǎ !{9!bΦ  ¢ƘŜǎŜ ŀǊŜ ǾƛŜǿŜŘ ōȅ Ƴŀƴȅ ŎƻƳǇŀπ
ƴƛŜǎ ŀŎǊƻǎǎ ǘƘŜ ǊŜƎƛƻƴΣ ƴƻǘ Ƨǳǎǘ ǘƘŜ ƳŜƳōŜǊǎ ƻŦ ǘƘŜ 9¦-!./Σ ŀǎ ōŜƛƴƎ ƻǾŜǊƭȅ ŎƻƳǇƭŜȄΣ ōǳǊŘŜƴǎƻƳŜΣ ŀƴŘ ǎƻƳŜǘƛƳŜǎ ƛƴŎƻƴǎƛǎǘŜƴǘ ƛƴ 
ǘŜǊƳǎ ƻŦ ŀǇǇƭƛŎŀǘƛƻƴΦ  bǳƳŜǊƻǳǎ ǎǘǳŘƛŜǎ ƘŀǾŜ ŎƭŜŀǊƭȅ ƛƴŘƛŎŀǘŜŘ ǘƘŜ ŜŎƻƴƻƳƛŎ ŀƴŘ ǘǊŀŘŜ ōŜƴŜŦƛǘǎ ƻŦ ǊŜŘǳŎƛƴƎ ŀƴŘ ǎƛƳǇƭƛŦȅƛƴƎ ǎǳŎƘ ǇǊƻπ
ŎŜŘǳǊŜǎ ŀƴŘ ǇǊŀŎǘƛŎŜǎΦ  5ƻƛƴƎ ǎƻ ōƻƻǎǘǎ ǘǊŀŘŜ ŀƴŘ ǇǊƻǾƛŘŜǎ ŜȄǇƻƴŜƴǘƛŀƭ ŀǎǎƛǎǘŀƴŎŜ ǘƻ a{a9ǎ ǿƘƻ ŀǊŜ ƻŦǘŜƴ ƭŜǎǎ ǿŜƭƭ ǇƭŀŎŜŘ ǘƻ ǳƴŘŜǊπ
ǎǘŀƴŘ ŀƴŘ ƴŀǾƛƎŀǘŜ ŎǳǎǘƻƳǎ ǊǳƭŜǎ ǿƘŜƴ ŜȄǇƻǊǘƛƴƎΦ !{9!b Ŏŀƴƴƻǘ ƎǊƻǿ a{a9ǎ ŀƴŘ ƴŀǘƛƻƴŀƭ D5t ǉǳƛŎƪŜǊ ǿƛǘƘƻǳǘ ŀǇǇƭȅƛƴƎ ǘƘŜǎŜ ǿŜƭƭ-
ƳŜŀƴǘ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎΦ 

Lƴ ǘƘƛǎ ǇŀǇŜǊΣ ǿŜ ŎƻƴǘƛƴǳŜ ǘƻ ǇǊŜǎŜƴǘ  ōƻǘƘ ǎƘƻǊǘ-ǘŜǊƳ ŀƴŘ ƳŜŘƛǳƳ-ǘŜǊƳ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ǿƘƛŎƘ ǿŜ ōŜƭƛŜǾŜ ŀǊŜ ŜƴǘƛǊŜƭȅ ƛƳǇƭŜπ
ƳŜƴǘŀōƭŜ ǿƛǘƘƛƴ ǊŜŀǎƻƴŀōƭŜ ǘƛƳŜ ŦǊŀƳŜǎ ŀƴŘ ǿƘƛŎƘ ǿƻǳƭŘΣ ƛƴ ǘǳǊƴΣ ƎǊŜŀǘƭȅ ōƻƻǎǘ ǘƘŜ ŜŀǎŜ ƻŦ ŎǊƻǎǎ-ōƻǊŘŜǊ ǘǊŀŘŜ ǿƛǘƘƛƴ !{9!b ŀƴŘ 
ōǊƛƴƎ ōŜƴŜŦƛǘǎ ǘƻ ŀƭƭ ǇŀǊǘǎ ƻŦ ǘƘŜ ŜŎƻƴƻƳȅΣ ƴƻǘ Ƨǳǎǘ ǘƻ ǘƘŜ ƭŀǊƎŜǊ ǘǊŀŘŜǊǎ ŀƴŘ ab/ǎΣ ōǳǘ ǇǊƛƳŀǊƛƭȅ ǘƻ a{a9ǎΦ ²ƛǘƘƻǳǘ ƛƳǇƭŜƳŜƴǘƛƴƎ 
ǎǳŎƘ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ !{9!b ǿƛƭƭ ƴƻǘ ōŜ ŀōƭŜ ǘƻ Ƙƛǘ ǘƘŜ ǘǿƛƴ ǘŀǊƎŜǘǎ ƳŜƴǘƛƻƴŜŘ ŀōƻǾŜΦ 

²Ŝ ŀƭǎƻ ǊŜŎƻƎƴƛǎŜ ǘƘŀǘ /ǳǎǘƻƳǎ ŀǳǘƘƻǊƛǘƛŜǎΣ ƛƴ ǇŀǊǘƛŎǳƭŀǊΣ ŀǊŜ ŦŀŎŜŘ ǿƛǘƘ ǿƘŀǘ ƛǎ ƻŦǘŜƴ ǎŜŜƴ ŀǎ ŎƻƳǇŜǘƛƴƎ ǊŜǉǳƛǊŜƳŜƴǘǎΣ ƛΦŜΦ ǘƘŜ ƴŜŜŘ 
ǘƻ ǊŀƛǎŜ ŀƴŘ Ƴŀƛƴǘŀƛƴ ǊŜǾŜƴǳŜǎ ŦǊƻƳ ǘŀǊƛŦŦǎΣ ŘǳǘƛŜǎ ŀƴŘ ǘŀȄŜǎΣ ǿƘƛƭǎǘ ǎƛƳǳƭǘŀƴŜƻǳǎƭȅ ŦŀŎƛƭƛǘŀǘƛƴƎ ƳƻǊŜ ǘǊŀŘŜΦ  ²Ŝ Řƻ ƴƻǘ ǎŜŜ ǘƘŜǎŜ ŀǎ 
ƻǇǇƻǎƛƴƎ ƻōƧŜŎǘƛǾŜǎΦ aƻǾŜǎ ǘƻ ŀǳǘƻƳŀǘŜ ŎǳǎǘƻƳǎ ǇǊƻŎŜŘǳǊŜǎ ǎƘƻǳƭŘ ŀƭƭƻǿΣ ǿƘŜƴ ǳǎŜŘ ǇǊƻǇŜǊƭȅΣ ƛƴŎǊŜŀǎŜ Ǌƛǎƪ ƳŀƴŀƎŜƳŜƴǘ ōȅ Ŏǳǎπ
ǘƻƳǎ ŀƴŘ ƭŀǿ ŜƴŦƻǊŎŜƳŜƴǘ ŀǳǘƘƻǊƛǘƛŜǎΣ ǿƘƛƭǎǘ ŀƭƭƻǿƛƴƎ ŦƻǊ ƛƴŎǊŜŀǎŜŘ ŎǊƻǎǎ-ōƻǊŘŜǊ ǘǊŀŘŜ ǿƘƛŎƘ ƛƴ ǘǳǊƴ ǿƛƭƭ ŀƭƭƻǿ ŦƻǊ ƛƴŎǊŜŀǎŜŘ ƻǇǇƻǊπ
ǘǳƴƛǘȅ ǘƻ ǊŀƛǎŜ ǊŜǾŜƴǳŜΦ  ¢ƘŜ ōƛƎƎŜǊ ƎƻǾŜǊƴƳŜƴǘ ǊŜǾŜƴǳŜ ǇƛŎǘǳǊŜ ǎƘƻǳƭŘ ŀƭǎƻ ōŜ ōƻǊƴŜ ƛƴ ƳƛƴŘΥ ƳƻǊŜ ǘǊŀŘŜ ƳŜŀƴǎ ƳƻǊŜ ŜŎƻƴƻƳƛŎ 
ƎǊƻǿǘƘΣ ǿƘƛŎƘ ƛƴŎǊŜŀǎŜǎ ǿŜŀƭǘƘ ŀƴŘ ǘƘŜǊŜŦƻǊŜ ƛƴŎǊŜŀǎŜǎ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ŦƻǊ ǿƛŘŜǊ ƎƻǾŜǊƴƳŜƴǘ ǊŜǾŜƴǳŜǎΦ  
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EU-ASEAN BUSINESS SENTIMENT SURVEY ʱʯʰʷ  

 

5ƛǎŀǎǘŜǊ wƛǎƪ CƛƴŀƴŎŜ [ƻƴƎ-ǘŜǊƳ LƴǾŜǎǘƳŜƴǘ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅ ϧ LƴǎǳǊŀƴŎŜ 

±ŀǊƛƻǳǎ ǎǘǳŘƛŜǎ ŎƻƴŬǊƳ ǘƘŀǘ ǘƘŜ ǇǊƻǘŜŎǝƻƴ ƎŀǇ 

ƛƴ ǘƘŜ !{9!b ǊŜƎƛƻƴ ƛǎ ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ǿƛŘπ

Ŝǎǘ ŘǳŜ ǘƻ ŘƛǾŜǊƎŜƴŎŜ ƻŦ ƎǊƻǿǘƘ ŀƴŘ ƛƴǎǳǊŜŘ 

ŀǎǎŜǘǎΦ hǾŜǊ ǘƘŜ Ǉŀǎǘ ǘǿƻ ŘŜŎŀŘŜǎΣ !ǎƛŀ ŀǎ ŀ 

ǿƘƻƭŜ Ƙŀǎ ŀŎŎƻǳƴǘŜŘ ŦƻǊ ŀƭƳƻǎǘ рл҈ ƻŦ ǘƘŜ 

ǿƻǊƭŘϥǎ ŜŎƻƴƻƳƛŎ ƭƻǎǎŜǎ ŦǊƻƳ ƴŀǘǳǊŀƭ ŘƛǎŀǎǘŜǊǎΦ 

¢ŀƪƛƴƎ ŀŎǝƻƴ ǘƻ ǇǊƻǘŜŎǘ ǘƘŜ ƘŀǊŘ-ŜŀǊƴŜŘ ǇǊƻπ

ƎǊŜǎǎ ƛƴ !{9!b aŜƳōŜǊ {ǘŀǘŜǎ ƛǎ ŀ ŎƭŜŀǊ ǇǊƛƻǊƛπ

ǘȅΦ 

/ǳǊǊŜƴǘ ōŀƴƪ ŀƴŘ ŎŀǇƛǘŀƭ ƳŀǊƪŜǘ ŬƴŀƴŎŜ ǿƛƭƭ ƴƻǘ 

ōŜ ǎǳŶŎƛŜƴǘ ǘƻ ŎƭƻǎŜ ǘƘŜ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ ƎŀǇ ƛƴ 

!{9!bΣ ƴƻǊ ǘƻ ŦǳƴŘ ǘƘŜ ŎƻǊǇƻǊŀǘŜ ƎǊƻǿǘƘ ƴŜŜŘπ

ŜŘ ǘƻ ƳŜŜǘ ƳŜƳōŜǊ ǎǘŀǘŜ ŀƳōƛǝƻƴǎ ŦƻǊ ŜŎƻƴƻƳπ

ƛŎ ŘŜǾŜƭƻǇƳŜƴǘΦ [ƻƴƎ ǘŜǊƳ ƛƴǾŜǎǘƻǊǎΣ ǎǳŎƘ ŀǎ 

ƛƴǎǳǊŀƴŎŜ ŎƻƳǇŀƴƛŜǎ ƘŀǾŜ ŀ ƪŜȅ ǊƻƭŜ ǘƻ Ǉƭŀȅ ƛƴ 

ǘƘŜ ǊŜƎƛƻƴΩǎ ŬƴŀƴŎƛŀƭ ŀǊŎƘƛǘŜŎǘǳǊŜΣ ǘƻ ǇǊƻǾƛŘŜ 

ƭƻƴƎ-ǘŜǊƳ ǇǊŜŘƛŎǘŀōƭŜ ŦǳƴŘƛƴƎ ǘƻ ŎƻƳǇŀƴƛŜǎ ŀƴŘ 

ǘƘŜ ǇǳōƭƛŎ ǎŜŎǘƻǊΣ όǘƻ ōŜ ǳǎŜŘ ŦƻǊ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ 

ǇǊƻƧŜŎǘǎ ŀƳƻƴƎ ƻǘƘŜǊ ǘƘƛƴƎǎύ Σ ŀƴŘ ǘƻ ŘŜǾŜƭƻǇ 

ƛƴǾŜǎǘƳŜƴǘ ǾŜƘƛŎƭŜǎ ŦƻǊ ǎŀǾŜǊǎΦ 

5ƛƎƛǘŀƭ ǘŜŎƘƴƻƭƻƎƛŜǎ ŀǊŜ ƻũŜǊƛƴƎ ƴŜǿ ƻǇǇƻǊǘǳƴƛπ

ǝŜǎ ŀǎ ǿŜƭƭ ŀǎ ŎƘŀƭƭŜƴƎŜǎ ŦƻǊ ƛƴǎǳǊŀƴŎŜ ŎƻƳǇŀπ

ƴƛŜǎΣ ŎǳǎǘƻƳŜǊǎ ŀƴŘ ǊŜƎǳƭŀǘƻǊǎΦ  5ƛƎƛǝǎƛƴƎ ƛƴǎǳǊπ

ŀƴŎŜ ŎƻƳǇŀƴƛŜǎΩ ōǳǎƛƴŜǎǎŜǎ ōŜƴŜŬǘǎ ŀƭƭ ǎǘŀƪŜπ

ƘƻƭŘŜǊǎ ς ƛǘ ǊŜŘǳŎŜǎ Ŏƻǎǘǎ ŀƴŘ ŀŎŎŜƭŜǊŀǘŜǎ ǎǳŎπ

ŎŜǎǎ ŦƻǊ ōǳǎƛƴŜǎǎŜǎΣ ŜƴƘŀƴŎŜǎ ǎŜǊǾƛŎŜ ŀƴŘ ŜȄǇŜπ

ǊƛŜƴŎŜ ŦƻǊ ǘƘŜ ŎǳǎǘƻƳŜǊǎΣ ǘƘŜǊŜōȅ ƛƴŎǊŜŀǎƛƴƎ 

ŜŶŎƛŜƴŎȅΣ ƻǇǝƳƛǎŜǎ ŬƴŀƴŎƛŀƭ ǇǊƻǘŜŎǝƻƴ ŀƴŘ 

ŘŜŜǇŜƴǎ ŬƴŀƴŎƛŀƭ ƛƴŎƭǳǎƛƻƴΦ 

5ƛǎŀǎǘŜǊ wƛǎƪ CƛƴŀƴŎŜ [ƻƴƎ-ǘŜǊƳ LƴǾŜǎǘƳŜƴǘ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅ ϧ LƴǎǳǊŀƴŎŜ  

²Ŝ ǊŜŎƻƳƳŜƴŘ ŜƴƘŀƴŎƛƴƎ ǘƘŜ ǿƻǊƪƛƴƎ ƎǊƻǳǇ 

ƻƴ !{9!b 5ƛǎŀǎǘŜǊ wƛǎƪ CƛƴŀƴŎƛƴƎ ŀƴŘ LƴǎǳǊŀƴŎŜ 

ό!5wCLύΣ ŎƻƳƳƛǩƴƎ ǘƻ ŜȄǇŀƴŘ ǘƘŜ ǳǎŜ ƻŦ ƛƴƴƻπ

ǾŀǝǾŜ Ǌƛǎƪ ŬƴŀƴŎƛƴƎ ƳŜŀǎǳǊŜǎΣ ǎǳŎƘ ŀǎ Ǌƛǎƪ 

ǘǊŀƴǎŦŜǊ ǎƻƭǳǝƻƴǎΣ ŀƴŘ ŀƎǊŜŜƛƴƎ ŀ ǇǳōƭƛŎ ǇǊƛǾŀǘŜ 

ǇŀǊǘƴŜǊǎƘƛǇ ǘƻ ǘŀǇ ƛƴǘƻ ŀŘŘƛǝƻƴŀƭ ŘƛǎŀǎǘŜǊ ŀƛŘ 

ŦǳƴŘƛƴƎ ŀǎ ǿŜƭƭ ŀǎ ƛƴǎǳǊŀƴŎŜ ŜȄǇŜǊǝǎŜ ŦƻǊ ŀƴ 

ŜũŜŎǝǾŜ ŀƴŘ ǎǳǎǘŀƛƴŀōƭŜ ŜƳŜǊƎŜƴŎȅ ǊŜǎǇƻƴǎŜΦ 

!ǧŜƴǝƻƴ ƛǎ ƴŜŜŘŜŘ ƻƴ ŦƻǳǊ ŦǊƻƴǘǎΥ ƛƴŎƭǳǎƛǾŜ 

ǊŜƎǳƭŀǘƻǊȅ ǘǊŜŀǘƳŜƴǘ ƻŦ LƴŦǊŀǎǘǊǳŎǘǳǊŜ LƴǾŜǎǘπ

ƳŜƴǘΤ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ŎŀǇƛǘŀƭ ƳŀǊƪŜǘǎΤ ǇǊƻƳƻπ

ǝƻƴ ƻŦ ƎǊŜŜƴ ŬƴŀƴŎƛƴƎΤ ŀŎǝƻƴ ǘƻ ŜȄǇŀƴŘ ōƭŜƴŘπ

ŜŘ ŬƴŀƴŎŜ ŀƴŘ ŀ ǇƛǇŜƭƛƴŜ ƻŦ ōŀƴƪŀōƭŜ ǇǊƻƧŜŎǘǎΦ 

¢ƻ ŦƻǎǘŜǊ ƛƴƴƻǾŀǝƻƴΣ ǿŜ ǿƻǳƭŘ ƭƛƪŜ ǘƻ ǿƻǊƪ ǿƛǘƘ 

!{9!b ƎƻǾŜǊƴƳŜƴǘǎ ŀƴŘ ǊŜƎǳƭŀǘƻǊǎΥ ǘƻ ŜǎǘŀōƭƛǎƘ 

ŘŜŘƛŎŀǘŜŘ ƻŶŎŜǎ ƻǾŜǊǎŜŜƛƴƎ ƛƴǎǳǊǘŜŎƘΤ ǘƻ ǳǇπ

ŘŀǘŜ ǊŜƎǳƭŀǝƻƴǎ ŦƻǊ ƴŜǿ ǘŜŎƘƴƻƭƻƎƛŜǎΤ ǘƻ Ŝƴπ

ƘŀƴŎŜ ŎƻƻǇŜǊŀǝƻƴ ōŜǘǿŜŜƴ ǊŜƎǳƭŀǘƻǊǎ ƛƴ 

!{9!bΤ ŀƴŘ ǘƻ ǇǊƻƳƻǘŜ ŎǊƻǎǎ-ōƻǊŘŜǊ ƅƻǿ ƻŦ 

ƛƴŦƻǊƳŀǝƻƴΦ 

¢ƘŜ CǳǘǳǊŜ ƻŦ LƴǎǳǊŀƴŎŜΥ 5ǊƛǾƛƴƎ LƴƴƻǾŀǘƛƻƴ ŀƴŘ {ǳǎǘŀƛƴŜŘ DǊƻǿǘƘ ƛƴ !{9!b 

ƛǎ ǘƘŜ ŦƻǳǊǘƘ ŀƴƴǳŀƭ Ǉƻǎƛǝƻƴ ǇŀǇŜǊ ŦǊƻƳ ǘƘŜ 9¦-!{9!b .ǳǎƛƴŜǎǎ /ƻǳƴŎƛƭ LƴǎǳǊŀƴŎŜ DǊƻǳǇΦ Lƴ ƭƛƴŜ ǿƛǘƘ !{9!bΩǎ ǘŀƎƭƛƴŜ 

ΨwŜǎƛƭƛŜƴǘ ŀƴŘ LƴƴƻǾŀǝǾŜΩ ǘƘƛǎ ȅŜŀǊΣ ǿŜ ŦƻŎǳǎ ƻƴ ǘƘŜ ŎƻƴǘǊƛōǳǝƻƴ ǘƘŀǘ ǘƘŜ ƛƴǎǳǊŀƴŎŜ ǎŜŎǘƻǊ ƳŀƪŜǎ ǘƻ ǎǳǎǘŀƛƴŀōƭŜ ƎǊƻǿǘƘ ƛƴ 

!{9!b ǘƘǊƻǳƎƘ ƛƴƴƻǾŀǝƻƴ ŀƴŘ ƛƴǾŜǎǘƳŜƴǘΣ ŀǎ ǿŜƭƭ ŀǎ ǘƘŜ ƴŜŜŘ ŦƻǊ ŬƴŀƴŎƛŀƭ ǊŜǎƛƭƛŜƴŎŜ ƛƴ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ŘƛǎŀǎǘŜǊ-ǇǊƻƴŜ ǊŜπ

Ǝƛƻƴǎ ƛƴ ǘƘŜ ǿƻǊƭŘΦ  ²Ŝ ŀƭǎƻ ǳǇŘŀǘŜ ƛƴŦƻǊƳŀǝƻƴ ƻƴ 9ǳǊƻǇŜŀƴ ƛƴǎǳǊŜǊǎ ŀƴŘ ǘƘŜ !{9!b ƛƴǎǳǊŀƴŎŜ ƳŀǊƪŜǘΣ ŀƴŘ ǊŜŎƻƴŬǊƳ ƻǳǊ 

ǇƻǎƛǝǾŜ ƻǳǘƭƻƻƪ ŦƻǊ ƎǊƻǿǘƘ ƛƴ ǘƘŜ ǊŜƎƛƻƴΦ 

!ǎ !{9!b ƳŜƳōŜǊ ǎǘŀǘŜǎ ōŜŎƻƳŜ ǿŜŀƭǘƘƛŜǊΣ ǘƘŜ ǘǿƛƴ ǊƻƭŜǎ ƻŦ ƛƴǎǳǊŀƴŎŜ ŎƻƳǇŀƴƛŜǎ ς ǘƻ ǇǊƻǾƛŘŜ ŎƛǘƛȊŜƴǎ ǿƛǘƘ ǇǊƻǘŜŎǘƛƻƴΣ ŀƴŘ 

ǘƻ ǇǊƻǾƛŘŜ ǘƘŜ ƪƛƴŘ ƻŦ ƭƻƴƎ-ǘŜǊƳ ƛƴǾŜǎǘƳŜƴǘ ǘƘŀǘ ǳƴŘŜǊǇƛƴǎ ŜŎƻƴƻƳƛŎ ƎǊƻǿǘƘ ς ōŜŎƻƳŜ ŜǾŜǊ ƳƻǊŜ ƛƳǇƻǊǘŀƴǘΦ ¢ƘŜ ƛƴǎǳǊŀƴŎŜ 

ǇǊƻǘŜŎǘƛƻƴ ƎŀǇ ŎƻƴǘƛƴǳŜǎ ǘƻ ƎǊƻǿΣ ǿƛǘƘ ǇŜƴŜǘǊŀǘƛƻƴ ǊŀǘŜǎ ŀŎǊƻǎǎ !{9!b Ƨǳǎǘ ƻǾŜǊ ǘƘǊŜŜ ǇŜǊŎŜƴǘΦ /ŀǘŀǎǘǊƻǇƘŜǎ ǊŜƳŀƛƴ ǎƛƎƴƛŦƛπ

Ŏŀƴǘƭȅ ǳƴŘŜǊƛƴǎǳǊŜŘΣ ǿƛǘƘ ƻƴƭȅ ол҈ ƻŦ Ǝƭƻōŀƭ ŘƛǎŀǎǘŜǊ ƭƻǎǎŜǎ ƛƴǎǳǊŜŘ ƛƴ нлмсΣ ŀƴŘ !ǎƛŀ ǘƘŜ ƘŀǊŘŜǎǘ Ƙƛǘ ƛƴŎǳǊǊƛƴƎ ǘƘŜ ƳŀƧƻǊƛǘȅ ƻŦ 

ǘƘŜ ŘƛǎŀǎǘŜǊ ƭƻǎǎŜǎΦ ¢ƘŜ ŦǳƴŘƛƴƎ ƎŀǇ ŦƻǊ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ ǇǊƻƧŜŎǘǎ ƛǎ ŀƭǎƻ ƎǊƻǿƛƴƎΦ ¢ƘŜ !ǎƛŀ 5ŜǾŜƭƻǇƳŜƴǘ .ŀƴƪ ŜǎǘƛƳŀǘŜǎ ǘƘŀǘ 

!{9!b ƴŜŜŘǎ ŀǊƻǳƴŘ ¦{Ϸо ǘǊƛƭƭƛƻƴ ƛƴ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ ƛƴǾŜǎǘƳŜƴǘ ōŜǘǿŜŜƴ нлмс ŀƴŘ нлолΦ 

9ǳǊƻǇŜŀƴ ƛƴǎǳǊŜǊǎ ŎƻƴǘƛƴǳŜ ǘƻ ƭŜŀŘ ǘƘŜ ǿŀȅ ƛƴ ƎǊƻǿƛƴƎ ǘƘŜ ƛƴǎǳǊŀƴŎŜ ƳŀǊƪŜǘǎ ƛƴ !{9!b ƳŜƳōŜǊ ǎǘŀǘŜǎ ǘƻ ǘƘŜ ōŜƴŜŦƛǘ ƻŦ ōƻǘƘ 

ƛƴǘŜǊƴŀǘƛƻƴŀƭ ŀƴŘ ƭƻŎŀƭ ŎƻƳǇŀƴƛŜǎΦ  .ǳǘ ǿŜ Ŏŀƴƴƻǘ ōŜ ŎƻƳǇƭŀŎŜƴǘΤ ƳƻǊŜ ƴŜŜŘǎ ǘƻ ōŜ ŘƻƴŜ ǘƻ ǇǊƻǾƛŘŜ ǇǊƻǘŜŎǘƛƻƴ ǘƻ ǘƘŜ ǇƻƻǊŜǎǘ 

ŎƛǘƛȊŜƴǎ ƛƴ !{9!bΣ ŀƴŘ ǘƻ ƘŜƭǇ ǘƘŜ ŜƳŜǊƎƛƴƎ ƳƛŘŘƭŜ Ŏƭŀǎǎ ǘƻ ǇǊƻǘŜŎǘ ŀƴŘ ƎǊƻǿ ǘƘŜƛǊ ǿŜŀƭǘƘ ǘƻ ƳŜŜǘ ǘƘŜƛǊ ŀǎǇƛǊŀǘƛƻƴǎ ŦƻǊ ǊŜǘƛǊŜπ

ƳŜƴǘΣ ŜŘǳŎŀǘƛƻƴ ƻŦ ǘƘŜƛǊ ŎƘƛƭŘǊŜƴ ŀƴŘ ƘŜŀƭǘƘŎŀǊŜ ŦƻǊ ǘƘŜ ǿƘƻƭŜ ŦŀƳƛƭȅΦ  ²Ŝ ŦƻŎǳǎ ƻƴ ǘƘǊŜŜ ŀǊŜŀǎ ŦƻǊ ŀŎǘƛƻƴΥ 
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EU-ASEAN BUSINESS SENTIMENT SURVEY ʱʯʰʷ        

 

ASEAN REGIONAL & DOMESTIC  
POLICY FRAMEWORKS 

MORE EUROPEAN BUSINESSES REPORT THAT ASEAN ECONOMIC INTEGRATION IS IMPORTANT FOR THE 
SUCCESS OF THEIR OPERATIONS IN ASEAN, BUT FEWER BELIEVE THAT THE AEC IS PRESENTLY MAKING 
A POSITIVE IMPACT ON THEIR BUSINESSES AND MAJORITY BELIEVE THAT ECONOMIC INTEGRATION IS 
PROGRESSING TOO SLOWLY 

Improvement in awareness of AEC (ASEAN Economic Community) and of other trade deals 
affecting the region 

Compared to previous years, there has been a general 

improvement in the level of awareness in the various 

trade and economic integration issues that impact on 

ASEAN. Awareness of the AEC has increased markedly, 

from 36% in 2017 to 47% in 2018 for those who reported 

as being informed of it. There was also increased aware-

ness of the EU®s discussions with the Philippines and 

Indonesia. The levels of importance attached to various 

intra-ASEAN agreements affecting trade and investment 

remain on a par with previous years, save for the im-

portance attached to the ASEAN Comprehensive Invest-

ment Agreement, which saw a fall of 19 percentage 

points. 
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Greater importance placed on economic integration than in 2017, but fewer report having a 
business strategy based on the AEC 

When asked if ASEAN Economic Integration (under the 

AEC) was important for the success of their businesses 

in Southeast Asia, 2018 saw a jump in those responding 

yes, up to 85% in 2018 from 71% in 2017. Correspond-

ingly, and an important point for policy makers to note, 

the number of respondents who felt that ASEAN eco-

nomic integration was not important, halved. However, 

the number of respondents who felt that the AEC was 

already having a positive impact on their operations fell 

from 47% in 2017 to 42% in 2018, with the number say-

ing that it was having no impact rising significantly to 

more than 1 in 5 respondents (up from 1 in 10 in 2017).   

This has to be a point of concern for the region as it 

seeks to drive the AEC forward.  
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Despite increase in perception of importance of AEC, fewer appear to have a dedicated AEC 
strategy  
Perhaps reflecting the perceived lack of progress on de-

livering the AEC, there has been a fall in the number of 

respondents reporting that their businesses had an 

ASEAN regional strategy based on the AEC in 2018. In 

2017, just under a quarter of respondents reported hav-

ing such a strategy, but in 2018, only 16% of respond-

ents said that they had one, with the number reporting 

that they did not have an AEC strategy jumping from 43% 

to close to 6 in 10 in 2018. 
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ASEAN Economic Integration is seen as too slow; Single market and production base still to 
be realised; more progress needed on customs procedures, harmonisation of standards and 
removal of non-tariff barriers to trade.  

This year, we asked for the first time how respondents 

perceived progress on the development and implementa-

tion of the AEC. Only about 1 in 10 of respondents felt 

that progress on the implementation of the AEC had 

been fast enough, with 54% reporting that in their view 

progress had been insufficient.   

Half of respondents felt that ASEAN had failed to create a 

s̄ingle market and production base°, one of the key ob-

jectives of the 2015 AEC Blueprint.  

According to our respondents, lack of progress on the 

simpliĜcation of customs procedures for intra-ASEAN 

movement of goods, on the harmonisation of standards 

across the region, and on the removal of non-tariff barri-

ers to trade, were cited as the main reasons for the fail-

ure to achieve the single market and production base.  

Areas where ASEAN needs to make more progress ² according to European businesses: 

ß Simplification of customs procedures for intra-ASEAN movement of goods 

ß Harmonisation of standards and regulations 

ß Removal of non-tariff barriers to trade  
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Usage of regional supply chains is increasing, but the number of barriers to using them 
more also reported to have increased. 

There has been a significant increase in the number of 

respondents reporting that they make use of regional 

supply chains, encouraging news for ASEAN as it seeks 

to integrate more local businesses into the global supply 

chain.  In 2018, close to 7 in 10 of respondents said that 

they made use of local supply chains, up from 56% in 

2017.  However, there was also a significant rise in the 

number of respondents reporting that there were too 

many barriers for the efficient use of such supply chains, 

perhaps reflecting ongoing concerns about customs pro-

cedures in the region and the perceived lack of progress 

on the AEC reported above. Our survey again clearly 

shows that companies would use regional supply chains 

if there were fewer barriers to doing so, a point that 

should spur policy makers in the region to drive reforms 

forward faster.  
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Singapore remains top for best practice in regulation and ahead of others in several sectors.  
Philippines slips down on labour issues, with Brunei making improvements 

As in previous years, we asked respondents based in the 

ASEAN-6 to rate their satisfaction on a number of doing 

business issues within their response locations. Singa-

pore continues to the lead the way in many areas, as it 

has consistently in our past surveys. However, there 

were some changes in rankings with the Philippines slip-

ping down the rankings in two of the labour related areas 

in the survey, and Singapore, despite no apparent major 

policy changes on bringing in foreign labour over the last 

year, topping the rankings for ease of recruiting labour 

from abroad.  
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ENSURING SUCCESS FOR THE  
DIGITAL ECONOMY IN ASEAN  

¢ƘŜǊŜ ƛǎ ƴƻ Řƻǳōǘ ǘƘŀǘ ǘƘŜ ά5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅέ Ƙŀǎ ǘƘŜ ǇƻǿŜǊ ǘƻ ŀŘŘ ǎƛƎƴƛŦƛŎŀƴǘƭȅ ǘƻ ŜŎƻƴƻƳƛŎ ƎǊƻǿǘƘ ŀƴŘ 
ŘŜǾŜƭƻǇƳŜƴǘ ƛƴ {ƻǳǘƘ 9ŀǎǘ !ǎƛŀΦ  ¢ƘŜ aŀǎǘŜǊǇƭŀƴ ƻƴ !{9!b /ƻƴƴŜŎǘƛǾƛǘȅ нлнр όat!/нлнрύ ǎǘŀǘŜŘ ǘƘŀǘ ƛǘ 
ŎƻǳƭŘ ǳƴƭŜŀǎƘ ǎƻƳŜ ¦{Ϸннл ōƛƭƭƛƻƴ ǘƻ ¦{Ϸснр ōƛƭƭƛƻƴ ƛƴ ŀƴƴǳŀƭ ŜŎƻƴƻƳƛŎ ƛƳǇŀŎǘ ƛƴ !{9!b ōȅ нлолмΦ   .ǳǘ 
Ƙƻǿ ǎǳŎŎŜǎǎŦǳƭ ǘƘŜ ǊŜƎƛƻƴ ƛǎ ŀǘ ŜƳōǊŀŎƛƴƎ ǘƘŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅ ŀƴŘ ŜƴŎŀǇǎǳƭŀǘƛƴƎ ǘƘŜ ōŜƴŜŦƛǘǎ ƻŦ ƛǘ ŘŜπ
ǇŜƴŘǎ ƻƴ Ƙƻǿ ƛǘ ŀǇǇǊƻŀŎƘŜǎ ǘƘŜ ƳŀǘǘŜǊ ŀǎ ŀ ŎƻƭƭŜŎǘƛǾŜΣ ǊŀǘƘŜǊ ǘƘŀƴ ŀǎ мл ǎŜǇŀǊŀǘŜ ŀŎǘƻǊǎΦ  !ŘƻǇǘƛƴƎ ŀ 
ǇƛŜŎŜƳŜŀƭ ŀǇǇǊƻŀŎƘΣ ǿƛǘƘ мл ŘƛŦŦŜǊŜƴǘ ǊŜƎǳƭŀǘƻǊȅΣ ƻǾŜǊǎƛƎƘǘΣ ǘŀȄΣ ŀƴŘ ŎǳǎǘƻƳǎ ǊŜƎƛƳŜǎ ŦƻǊ ǘƘŜ 5ƛƎƛǘŀƭ 
9ŎƻƴƻƳȅ ŀƴŘ Ŝ-/ƻƳƳŜǊŎŜ ǿƻǳƭŘ ōŜ ōƻǘƘ ƛƴŜŦŦƛŎƛŜƴǘ ŀƴŘ ŎǊŜŀǘŜ ŘƛŦŦƛŎǳƭǘƛŜǎ ŦƻǊ a{a9ǎ ƛƴ ǇŀǊǘƛŎǳƭŀǊ ǘƻ 
ƴŀǾƛƎŀǘŜ ŀǊƻǳƴŘ ǘƘŜ ǎȅǎǘŜƳΦ  

¢ƘŜǊŜ ŀǊŜ ŀ ƴǳƳōŜǊ ƻŦ ŀǊŜŀǎ ǘƘŀǘ ƴŜŜŘ ǘƻ ōŜ ƭƻƻƪŜŘ ŀǘ ƛŦ !{9!b ƛǎ ǘƻ ƳŀȄƛƳƛǎŜ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ōŜƴŜŦƛǘǎ ǘƘŀǘ 
Ŏŀƴ ōŜ ƘŀǊƴŜǎǎŜŘ ŦǊƻƳ ǘƘŜ Ψ5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅΩΦ  tǳǘǘƛƴƎ ƛƴ ǇƭŀŎŜ ǘƘŜ ǊƛƎƘǘ ŜŎƻ-ǎȅǎǘŜƳ ǘƻ ŜƴŎƻǳǊŀƎŜ Ŝǎǘŀōπ
ƭƛǎƘŜŘ ōǳǎƛƴŜǎǎŜǎ ŀƴŘ ǎǘŀǊǘ-ǳǇǎ ǘƻ ŘŜǾŜƭƻǇ ŘƛƎƛǘŀƭ ǇƭŀǘŦƻǊƳǎ ǘƻ ŜƴŀōƭŜ ǘƘŜƳ ǘƻ ǊŜŀŎƘ ƴŜǿ ƳŀǊƪŜǘǎ ŀƴŘ 
ŎƻƴǎǳƳŜǊǎΣ ŜȄŎƘŀƴƎŜ ŀƴŘ ƛƴǘŜǊǊƻƎŀǘŜ ŜŦŦŜŎǘƛǾŜƭȅ ōƛƎ ŘŀǘŀΣ ƳŀƪŜ ŀƴŘ ǊŜŎŜƛǾŜ ǇŀȅƳŜƴǘǎ ǎǇŜŜŘƛƭȅ ŀƴŘ ƛƴ ŀ 
ƭƻǿ-Ŏƻǎǘ ƳŀƴƴŜǊΣ ŀƴŘ ǘƘŜƴ ƳŜŜǘ ǘƘŜ ǊŜǉǳƛǊŜƳŜƴǘǎ ƻŦ ƛƴŎǊŜŀǎƛƴƎƭȅ ŘŜƳŀƴŘƛƴƎ ŜƴŘ ŎƻƴǎǳƳŜǊǎΣ ƛǎ ƻŦ Ǿƛǘŀƭ 
ƛƳǇƻǊǘŀƴŎŜΦ   

Lǘ ƛǎ ƴƻǘ Ƨǳǎǘ ŀ ǉǳŜǎǘƛƻƴ ƻŦ ŜƴǎǳǊƛƴƎ ǘƘŜ ǊƛƎƘǘ ǇƘȅǎƛŎŀƭ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜΣ ǎǳŎƘ ŀǎ ōǊƻŀŘōŀƴŘ ƴŜǘǿƻǊƪǎ ŀƴŘ пD 
ƻǊ рD Řŀǘŀ ǎȅǎǘŜƳǎΣ ŀǊŜ ƛƴ ǇƭŀŎŜ ς ƛƳǇƻǊǘŀƴǘ ǘƘƻǳƎƘ ǘƘŀǘ ƛǎΦ  Lǘ ŀƭǎƻ ǊŜǉǳƛǊŜǎ ǘƘŜ ǊƛƎƘǘ ǇƻƭƛŎƛŜǎ ŀƴŘ ǊŜƎǳƭŀπ
ǘƛƻƴǎ ǘƻ ōŜ ŘŜǾŜƭƻǇŜŘ ǿƘƛŎƘ ǿƛƭƭ ŜƴŎƻǳǊŀƎŜΣ ŀƴŘ ƴƻǘ ƘƛƴŘŜǊΣ ǘƘŜ ŜȄŎƘŀƴƎŜ ƻŦ Řŀǘŀ ŀƴŘ ǘƘŜ ƳƻǾŜƳŜƴǘ ƻŦ 
ƎƻƻŘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ǘƘŀǘ ŀǊŜ ǎƻƭŘ Ǿƛŀ ŘƛƎƛǘŀƭ ǇƭŀǘŦƻǊƳǎΦ   

 

5ǊƛǾƛƴƎ ƛƴƴƻǾŀǘƛƻƴΣ ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ ƎǊƻǿǘƘ 

¢ƘŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅ ŘǊƛǾŜǎ ƛƴƴƻǾŀǘƛƻƴΣ ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ ƎǊƻǿǘƘ ŦƻǊ ǎǘŀƪŜƘƻƭŘŜǊǎ ƛƴ ŘƛŦŦŜǊŜƴǘ ǇŀǊǘƛŜǎΦ 
!ǇŀǊǘ ŦǊƻƳ ǘƘŜ ŎƻƴǎŜǉǳŜƴŎŜǎ ƳŜƴǘƛƻƴŜŘ ŀōƻǾŜΣ Řŀǘŀ ƭƻŎŀƭƛǎŀǘƛƻƴ ƭŀǿǎ ŀƴŘ ǊŜǉǳƛǊŜƳŜƴǘǎ ǿƛƭƭ ƛƳǇŀŎǘ ǘƘŜ 
ǊŀǘŜ ƻŦ ǘŜŎƘƴƻƭƻƎƛŎŀƭ ƛƴƴƻǾŀǘƛƻƴ ƛƴ !{9!bΦ .ȅ ŀǾƻƛŘƛƴƎ ǎǳŎƘ ǊŜƎǳƭŀǘƛƻƴǎ ŀǎ ŦŀǊ ŀǎ ǇƻǎǎƛōƭŜΣ Řŀǘŀ Ŏŀƴ ōŜ 
ǎƘŀǊŜŘ ŀŎǊƻǎǎ ōƻǊŘŜǊǎ ǿƛǘƘ ǘƘŜ ŜȄǇƭƛŎƛǘ ŎƻƴǎŜƴǘ ƻŦ ǘƘŜ ƻǿƴŜǊǎ όŜΦƎΦ ŦƻǊ ƳŜŘƛŎŀƭ ǇǳǊǇƻǎŜǎΣ ōŀƴƪƛƴƎ ǘǊŀƴǎŀŎπ
ǘƛƻƴǎΣ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ƛƴǎǳǊŀƴŎŜ ŀǊǊŀƴƎŜƳŜƴǘǎΣ ŜǘŎΦύΦ  

¢Ƙƛǎ ǎǳƎƎŜǎǘƛƻƴ ŀƛƳǎ ǘƻ ǎǳǇǇƻǊǘ ŀƴ ŜƴǾƛǊƻƴƳŜƴǘ ŎƻƴŘǳŎƛǾŜ ŦƻǊ ƛƴƴƻǾŀǘƛƻƴΣ ƛƴŎŜƴǘƛǾƛǎŜ ŎƻƳǇŀƴƛŜǎ ǘƻ Ŏƻƴπ
ǘƛƴǳŜ ǘƻ ƛƴǾŜǎǘ ŀƴŘ ŜƴǎǳǊŜ ǘƘŜ Ŏƻƴǘƛƴǳƻǳǎ ǎǳǇǇƭȅ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ǳǎŜŦǳƭ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ǘƘŀǘ 
ŀǊŜ ŀŘǾŀƴǘŀƎŜƻǳǎ ǘƻ ǘƘŜ ǊŜƎƛƻƴнΦ ¢ƘŜǎŜ ƎƻƻŘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ŀǊŜ ŀƭǎƻ ŦǳǊǘƘŜǊ ƛƳǇǊƻǾŜŘ ōȅ ǘƘŜ ǇǊŜǎŜƴŎŜ ƻŦ 
ŦǊŜŜ ŦƭƻǿƛƴƎ ƻŦ ŘŀǘŀоΦ 

¢ƘŜ ŦǊŜŜ Ŧƭƻǿ ƻŦ ƴƻƴ-ǇŜǊǎƻƴŀƭ Řŀǘŀ ƛǎ ŀ ǇǊŜ-ǊŜǉǳƛǎƛǘŜ ŦƻǊ ŀ ŎƻƳǇŜǘƛǘƛǾŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅΦ  aƻǾŜǎ ǘƻ ǊŜǎǘǊƛŎǘ 
ǘƘŜ ŦǊŜŜ Ŧƭƻǿ ƻŦ Řŀǘŀ ǿƛƭƭΣ ǘƘŜǊŜŦƻǊŜΣ ƛƴƘƛōƛǘ ǘƘŜ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ǘƘŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅ ŀƴŘ ǘƘŜ ŀōƛƭƛǘȅ ƻŦ 
ōǳǎƛƴŜǎǎŜǎΣ ōƻǘƘ ƭŀǊƎŜ ŀƴŘ ǎƳŀƭƭΣ ǘƻ ǘŀƪŜ Ŧǳƭƭ ŀŘǾŀƴǘŀƎŜ ƻŦ ƛǘΣ ǘƻ ǘƘŜ ŘŜǘǊƛƳŜƴǘ ƻŦ ŎǳǎǘƻƳŜǊǎΦ 

¢Ƙƛǎ ǇŀǇŜǊ ƻǳǘƭƛƴŜǎ ǎŜǾŜǊŀƭ ǿƻǊǊȅƛƴƎ ŀǎǇŜŎǘǎ ŀƴŘ ƛƳǇŀŎǘŦǳƭ ƻǳǘŎƻƳŜǎ ƻŦ Řŀǘŀ ƭƻŎŀƭƛǎŀǘƛƻƴ ƭŀǿǎ ƛƴ !{9!bΦ Lǘ 
ŀƭǎƻ ŘŜŀƭǎ ǿƛǘƘ ƻǘƘŜǊ ŀǊŜŀǎ ǘƘŀǘ ƴŜŜŘ ǘƻ ōŜ ŎƻƴǎƛŘŜǊŜŘ ǿƘŜƴ ƭƻƻƪƛƴƎ ŀǘ ǘƘŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅΣ ƴŀƳŜƭȅ Ŝŀǎπ
ƛƴƎ ǘƘŜ ƳƻǾŜƳŜƴǘ ƻŦ ƎƻƻŘǎ ŦǊƻƳ Ŝ-/ƻƳƳŜǊŎŜΣ ŀƴŘ ŜŀǎƛƴƎ ŎǊƻǎǎ-ōƻǊŘŜǊ ǇŀȅƳŜƴǘǎ ǎƻ ǘƘŀǘ ŎƻƳǇŀƴƛŜǎ ǎŜƭƭπ
ƛƴƎ ƎƻƻŘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ Ǿƛŀ 5ƛƎƛǘŀƭ ǇƭŀǘŦƻǊƳǎ Ŏŀƴ ƎŜǘ ǇŀƛŘ ŜŀǎƛŜǊΣ ŦŀǎǘŜǊΣ ŀƴŘ ƳƻǊŜ ŜŦŦƛŎƛŜƴǘƭȅΦ  

¢ƘŜǎŜ ŀǊŜŀǎ ƘŀǾŜ ǘƻ ōŜ ŎƻƴǎƛŘŜǊŜŘ ǿƛǘƘƛƴ ǘƘŜ ƴŜŜŘ ǘƻ ǎǳǇǇƻǊǘ !{9!bΩǎ ƎƻǾŜǊƴƳŜƴǘǎ ǇǳǎƘ ŦƻǊ ŜŎƻƴƻƳƛŎ 
ƎǊƻǿǘƘΣ ƘƛƎƘŜǊ ƭŜǾŜƭǎ ƻŦ ƭƛǾƛƴƎΣ ŀǘǘǊŀŎǘƛǾŜƴŜǎǎ ŦƻǊ ŎƻƳǇŀƴƛŜǎ ŀƴŘ ƛƴǾŜǎǘƳŜƴǘǎΣ ŀƴŘ ŀƭǎƻ ǘƘŜ ƛƴŎǊŜŀǎŜŘ ǿŜƭƭ-
ōŜƛƴƎ ƻŦ ǘƘŜ ǇŜƻǇƭŜΦ ²Ŝ ǎǘǊƻƴƎƭȅ ǎǳǇǇƻǊǘ ǘƘŜ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ǘƘŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅΣ ŀ ƳŀƧƻǊ ǘƘŜƳŜ ƛƴ {ƛƴπ
ƎŀǇƻǊŜΩǎ /ƘŀƛǊƳŀƴǎƘƛǇ ƻŦ !{9!bΣ ōǳǘ ǘƘŀǘ Ƙŀǎ ǘƻ ƛƴŎƭǳŘŜǎ ǘƘŜ ŦǊŜŜ Ŧƭƻǿ ƻŦ Řŀǘŀ ŀŎǊƻǎǎ ōƻǊŘŜǊǎΣ ŀƭǎƻ ŀ ƪŜȅ 
Ǉƻƛƴǘ ƛƴ !9/Ωǎ .ƭǳŜǇǊƛƴǘ нлнрΣ ŦƻǊ ǎǳǎǘŀƛƴŀōƭŜ ƎǊƻǿǘƘ ƛƴ !{9!b ŀƴŘ ƳƻǾŜǎ ǘƻ ǎǳǇǇƻǊǘ Ŝ-/ƻƳƳŜǊŎŜΦ /ƻƴπ
ǎƛŘŜǊƛƴƎ ŀƭƭ ǘƘŜǎŜ ŦŀŎǘƻǊǎΣ ǘƘŜ ōƭǳŜǇǊƛƴǘ ŦƻǊ !{9!bΩǎ ǇƻǘŜƴǘƛŀƭ ƛƴ ǘƘŜ ȅŜŀǊǎ ǘƻ ŎƻƳŜ ƛǎ ƘǳƎŜ ŀƴŘ !{9!b Ŏŀƴ 
ŀǊƛǎŜ ŀǎ ŀƴ ŜŎƻƴƻƳƛŎ ƭŜŀŘŜǊ ƛƴ ǘƘŜ 5ƛƎƛǘŀƭ 9ŎƻƴƻƳȅΦ 

мaŀǎǘŜǊ tƭŀƴ ƻƴ !{9!b /ƻƴƴŜŎǘƛǾƛǘȅ нлнрΣ ǇΦпуΦ   
нάtǊƻƳƻǘƛƴƎ 9ŎƻƴƻƳƛŎ DǊƻǿǘƘ ǘƘǊƻǳƎƘ {ƳŀǊǘ Dƭƻōŀƭ LƴŦƻǊƳŀǘƛƻƴ ¢ŜŎƘƴƻƭƻƎȅ tƻƭƛŎȅΥ ¢ƘŜ DǊƻǿƛƴƎ ¢ƘǊŜŀǘ ƻŦ [ƻŎŀƭ 5ŀǘŀ {ŜǊǾŜǊ wŜπ

ǉǳƛǊŜƳŜƴǘǎΦέ .ǳǎƛƴŜǎǎ wƻǳƴŘǘŀōƭŜΤ ǇǊŜǎǎ ǊŜƭŜŀǎŜΣ WǳƴŜ нлмнΦ ǇΦ п 
оwƻōŜǊǘ 5Φ !ǘƪƛƴǎƻƴΦ LƴǘŜǊƴŀǘƛƻƴŀƭ 5ŀǘŀ CƭƻǿǎΥ tǊƻƳƻǘƛƴƎ 5ƛƎƛǘŀƭ ¢ǊŀŘŜ ƛƴ ǘƘŜ нмǎǘ /ŜƴǘǳǊȅΣ bƻǾŜƳōŜǊ оǊŘΣ нлмрΣ ǇΦ сΦ 

EU-ABC Digital & ICT Paper 2018 Executive Summary 
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GOVERNMENT CONSULTATION &  
COMPETITION ISSUES  

BUSINESSES REPORTING A DECLINE IN GOVERNMENT CONSULTATION IN ASEAN, SUGGESTING A  

CONCERNING TREND 

ĀSEAN recognises the need to continue engaging the various stakeholders to build a more dynamic AEC 2025. Strategic 

measures include the following: 

I. Promote a more responsive ASEAN by strengthening governance through greater transparency in the public sector 
and in engaging with the private sector;  

II. Enhance engagement with the private sector as well as other stakeholders to improve the transparency and syner-

gies of government policies and business actions across industries and sectors in the ASEAN region.2° 

In 2017, we reported that the number of respondents 

who said they were often or sometimes consulted by 

their host governments on policies and regulations had 

fallen over the results in 2016.   

Unfortunately, the 2018 Survey shows the same trend 

continuing with further falls in the numbers of respond-

ents reporting that they are often or sometimes consult-

ed ² despite the calls in the 2025 AEC Blueprint for im-

provements in good governance and increased private 

sector consultation. Overall, only a quarter of respond-

ents reported that they were often consulted by national 

governments, and only 44% said they were sometimes 

consulted, both numbers down on 2017.  

Seven out of ten countries exceeded the ASEAN average 

on ̄often consulted° whereas three countries were below 

the average. 

2 AEC Blueprint 2025, Section B.6 Good Governance, paragraph 36.  
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Slight improvement in perception of EU Engagement with European Businesses; but mixed 
picture when engagement by individual EU Delegations in the region is looked at 

Compared to previous years there has been an improve-

ment in the perception amongst our respondents in the 

level of engagement by the European Commission with 

European businesses operating in ASEAN.  In 2018 45% 

of respondents felt that they were sufficiently engaged 

by the EU, compared with just 37% in 2017.  

Perhaps just as importantly, the number who felt they 

were insufficient engaged fell from 41% in 2017 to 34% 

in 2018. However, there is a significant fall in the number  

of respondents who feel that their local EU Delegation 

often consults them ³ down to 17% in 2018 from 28% 

in 2017. 

Higher than average scores for ōften consulted° were 

recorded from the Philippines and CLMV countries.  The 

numbers for Thailand, Singapore and Malaysia were low 

for this question at 10% or less, which would suggest 

that more effort is needed in those locations.  
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Perception of the competitive landscape is worsening; More European businesses perceive 
that they are facing unfair competition in ASEAN 

Unfair competitive practices in ASEAN would appear to 

be a greater concern this year for our respondents, with 

increases in the number reporting they are frequently or 

occasionally faced with unfair competition from local 

incumbents or state-owned enterprises in their response 

locations in all ASEAN member states except for Brunei, 

Cambodia and Myanmar where the numbers are roughly 

on a par with 2017.  

Overall in ASEAN the number of respondents who re-

ported that they often or occasionally faced unfair com-

petitive practices rose to 62%, up from 48% in 2017. 

This is a worrying trend for a region that promotes the 

ideal of a multi-lateral rules-based trading system, and 

highlights the need for speedier progress on the AEC 

including those elements within the 2025 Blueprint that 

cover competition.  

There were large increases in those reporting that they 

often faced unfair competitive practices for Indonesia 

(32% in 2018 vs 17% in 2017); Laos (44% vs 16%); Ma-

laysia (28% vs 6%); Singapore (21% vs 14%); The Philip-

pines (32% vs 17%) and Vietnam (35% vs 23%).   
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