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About t RASHEAIN Business Senti ment Sui

This iIis the fourt-ASEANt Basi obkssh8&8eatnmaht EBur v«
a barometer for European business sentiment an

maceoonomic conditions, the policy and regul at
mul til ateral free trade agreements in the regi
Chambers of Commerce throughout the ASEAN memb
tions, may be-asieawe cc udtpubww.caua i ons.
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| NTRODUCTI ON

BY DONALD KANAK, CHSAERMABUOGFNEBSE

The -ABEAN Busi memgstCoalnxtada | be pre i ts
Business Senti meammbiSuromey, is® as mo st
into its fourthcygmprehenBheepdei i ch
senti ment of Eumopé an aBsisi bessa goal s
towards the poteonft|tahle f2c0r259AE® B
the ASEAN Regeme.la a€ . d
greater than i ;bq*e \{Je?y é)aéfasrsr cel Ve
some cases. | tation
undertaken by AS ,

A majority of Eamndp eaanwob usiiimmas cig
continue to believest hapoASEADN ies nfair
wom® dregi on of grceoanpedti to o rptruarncit EAN
ty. This is bakkEldé uBudiynead smoGdun nue to
t he respondents epgpercageg gawerin el y
crease or mai nt ad aan stunleti rwictuhr rtemea when
el s of trade andeviemvoe@s thme nte wwirt a -
Sout heastclAcssiea,-t tainddhhg,eeas doing so tends to | ead to
quarters expectibnegtt @an rieguleatsieoni,n and hopefully more
proGts in the rembpbpketna2bdbéss.
At a time of turPoiunalnlcye, immy tshien cgelroeb atlhanks, Grst to al
trading system- owhemwmar t hes pronldeesnt s . This year t he
based multilaterml mbsersst esruripsascserdi ndhe 2017 record.
under regul ar aWe aaksof rwminshsdme express thanks to
quarters, t hat ftahicet mefr nbugiamMes sanadouinnc-i | s and par -
vestment in ASEAWNI ¢ sl &xleynpl me yASBAN Business Advi so-
wel comed. ry Council, with whom we have been

[ e cooperate for more ac-
There are Some 5061‘?5 gf m‘h?létm'e(ﬁrprng the AEC.
however. Concern
the sl ow pace ofInec2d)n1cBm|B(£th|wmtsEeLghroanoured
tion in the regitom,hahe beek DEcmgwnwiesed as an ac-
me nt in simplifycirnegdi(ILesdtoemnstipryocuen-der Annex 2 of the
dures and fTamavifAgPENN N Chart er . We take this desig-
ers within ASEANat iwhn cherayr esekéypusly and will contin-
tenets of the omgoitrng WASKAN I Besedy with partners in
nomic Communit yASEARC) o mpla@ay our part in creating
cesAlthough 85% iofclriesipwendenssstai nabl e prosperity
say that the AECthmsougnpoutt atnhe troe gihcn .r
business, only 12% believe that t he
key aim of turning ASEAN in to a
single market &and production base
has actually been achieved.
The Survey reveals positive beneGts
that European businesses see from
prospective trade agreements, both
RCEP a PAS E AN FTAs. Al -
mo satl | respondents <call for faster
action by hbgoEUating trade
deals with the ASEAN Region, in par -
ticul ar ftoore ga om e grir ®@re
Trade Agreement .
Mo st respondent s ar e prepared to
| ower ambitions to achieve such a
deal i f necessary. ASEAN though
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hyhw KEY FI NDI NGS

Busi ness Environment & Outl ook

O9f@xpect to either expand amrd maiivretsa ime nd
i n the nextt9B%years (2017

[ 28xpect an increase i rRr7B%EAN proGts in
51 % e ASEAN as the region with the best

Trade Agreements
87 Bel i eve tthraetgiaonr eFgliAcorbet ween the EU a

advantages than a series of bilateral F
[ 3Believe tclhhenpedrd iate ali sadBEMNa FRAWI 2|
55 %) .

O8%elieve thecEUeshabeldegoti ati ons on F
in 2017) .

ASEAN Regional & Domestic Policy Framew(¢

OnllY %eel that ASEAN hasngthi maelettand
bas.e

54 %eel that the AEC process is too sl ow

Onl y fdel %t hat ASEAN economic integrat.
busi nesd 72017

85%elieve ABBANf@cdm@emi c integration wi
es (27011%) .

Government Consultation & Competition |

/{ 0O%eel they are often or sometimes cons
(20275 %) .

Onl y o#4 5r%sgerdernthaat the EU is sufGcien
Il nterests 2B878FPEAN (2017

62 %eel they often or occasionally face
| ocati 2d8 %) 2017
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CURRENT BUSI NESS
ENVI RONMENT & OUTLOOK

EUROPEAN BUSI NESS CONFI DENCE I N ASEAN REMAI NS |

Thi s®@®yearvey of EuropeamvBusithesnexti ntn wASEABNT s . T
shows continuing positivehaitti pudésteni hh&ASgaNern al
ness environment in the begedni,nwbithgagaiae andi §hhgr

maj ority of respond&nt sl megpivteitvengabh hat ABEAN 2018
i mportance to their gl obwaHi Irsetv ecnounepsa nhiaess ii mc rVe aestenda |
the | ast twoq weeratresr sanadf tthreepaegpgetoi 2Q1l7.

the relative importance of ASEAN revenues to incre

ASEAN’S MARKETS IN TERMS OF WORLDWIDE REVENUES
OVER THE PAST TWO YEARS

W ASEAN 2018 W ASEAN 2017 W ASEAN 2016

32 S ° o
> % % - 5
- . - - .

BECOME MORE REMAINED ABOUTTHE BECOME LESS IMPORTANT NOT SURE
IMPORTANT SAME

ASEAN’S RELATIVE IMPORTANCE TO GLOBAL
REVENUES FOR THE NEXT TWO YEARS

0%

® BECOME MORE IMPORTANT

m HAVE THE SAME IMPORTANCE
= BECOME LESS IMPORTANT

B NOT SURE
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COMPANIES' EXPECTATIONS OF ASEAN PROFITS IN 2018

B INCREASE  ® REMAIN ABOUT THESAME = DECREASE  m NOT SURE

asean 7 S S A7

VIETNAM

mhe pritiepines I S U

THAILAND
SINGAPORE 75% 15% 2% 8%

MYANMAR
MALAYSIA 74% 17% 4% | 4%

LAOS 82% 18%

CAMBODIA 72% 16% 6% 6%
BRUNEI 85% 8% 8%

COMPANIES' EXPECTATIONS OF ASEAN PROFITS (2016-2018)

M ASEAN 2018 m ASEAN 2017 mASEAN 2016

E
¥ R OF
2 B
CREEL
INCREASE REMAIN ABOUT THE SAME DECREASE NOT SURE
ASEAN still seen as the region with the
stil | | ooking to grow operations within

Continuing the trend seeexpercpadto vseeresitomesi rofl ¢hneéls
the majority of respondeAGEABNtibl ineececalse ASEANTthec
the one that offers the rboetsetd,e clhomvoen er ,0 ptploatt utnhit § e
ing forward, with more RB®AT WwWheéefe p&é i oy rASEPANN dfei
ahead of Chigaaatearo@indespemedentso Jgoow.

emphasise thiusargeeirst ,oft trheee respondent s

REGION WITH BEST ECONOMIC OPPORTUNITIES OVER THE
NEXT 5 YEARS

I China
26%

Africa
P—

North Asia (Japan and
Korea)
7%

North America (USA ——
and Canada)
1%

India
8%

Europe
3% ASEAN

51%
Others

0%
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EXPECTATION OF ASEAN TRADE & INVESTMENT OVER THE NEXT
5 YEARS

M INCREASE  ® REMAIN ABOUT THE SAME  m DECREASE  m NOT SURE

ASEAN 75% 24% 1%
VIETNAM 74% 23% 3%
THE PHILIPPINES
THAILAND
SINGAPORE
MYANMAR

MALAYSIA 70% 30%

LAOS 77% 23%

INDONESIA 68% 32%
CAMBODIA 69% 28%

w
32

BRUNEI 85% 15%

EXPECTATION OF TRADE & INVESTMENT OVER THE NEXT 5
YEARS

B ASEAN 2018 ™ ASEAN 2017 m ASEAN 2016

I| ’

INCREASE REMAIN ABOUT THE DECREASE NOT SURE
SAME

86%
85%

75%

24%

2%
11%

0%
1%
| 2%
| 1%
| 2%
| 2%
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Nearly 60% of the responcdheange riemp og d retdi nehnatt ftohre yt hw
l ooking to expand their ro@leataitvelnys hing P ASE&AWNe!l svi o h
ther 31% reporting that tihey ioteodtdatb mpenéatian:
tions at or around theirioauboéht clasya2 Bl Yamldeir&SsRidslers
results in 2017, with theéev&uyyvey showing no mater

PLANS FOR ASEAN OPERATIONS IN RESPONSE LOCATION

B EXPAND N CONTRACT N REMAIN ABOUT THESAME B NOT SURE

ASEAN
VIETNAM 65% 3% 29% 3%

THE PHILIPPINES 64% 3% 30% 3%
THAILAND
SINGAPORE
MYANMAR 59% 11% 26% 4%
MALAYSIA 52% 4% 39% 4%
LAoS
INDONESIA
CAMBODIA 63% 6% 28% 3%
BRUNEI 62% 8% 23% 8%

PLANS FOR ASEAN OPERATIONS IN RESPONSE LOCATION

B ASEAN 2018 B ASEAN 2017 W ASEAN 2016

59%
58%
60%

36%

3 S
3 s
m om

£ ® R b
. o
EI = 5 b

B == H = B

EXPAND CONTRACT REMAIN ABOUT THE SAME NOT SURE
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PROSPECT OF | MPROVED REGI ONAL ECONOMI C | NTEGRAT
POSI TI VE FEELI NG ON | MPROVED ASEAN REVENUES ANI

We again asked respondenwist whiampwev emdrhtes fiart onkr a
were dri ® ngnph3IEAMCe inttoemMNms 2obnrekenbest . -e@htaemge
and prospective profits.th2e0lt8 psd8Bwia 2@18y nr @l atchier

spot for the prospect of enhanced regional i ntegr @
2016 2017 2018
1 Enhanced relgi onarpr ovemen gi onal
economic intlegradtnifamstruc egratio
2 | mprovementy i Bnhanced r e i n
infrastruclftueeonomic int ture
Change in .
3 business stratEecd)yom'c re rategy
I n terms of the factors driving expansion plans, Wwe
Adequate | aws and regulations to encourage forei

Availability of trained personnel/ efficient manp

)

3

R Diversification of customer base

R Reasonable production costs (including |l abour <co
)

Stable government and political system

There was a significant cédhhgetion 2018t beengd0egsi
result to thadequaetsd ilomwsnwiarhd rieguéat ment aut horit

tions to encour a°gtea kfi mrge itighngé eirtnogp& $s hme ntwi t h sever al
position @&ntditast ageasecwanuwr gphlaec etsersmsi pfpoirngf or ei gn
down to second and third respectively. This might
2017 2018

. LA : gul at i

1 Diversi Gcation of st ment
2 Stable government a custom
Reasonabl e produc .
3 (including labo d poli
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European Businesses see a positive outlo
i n the region

European businesses feel they are perceived well i
parts.

PERCEPTION OF EUROPEAN BUSINESSES COMPARED TO ASIAN
COUNTERPARTS IN THE REGION

B MORE FAVORABLY m NEUTRALLY  mLESS FAVORABLY m NOT SURE

ASEAN
VIETNAM
THE PHILIPPINES 41% 41% 14% 3%
THAILAND 33% 42% 17% 8%
SINGAPORE
MYANMAR
MALAYSIA
LAOS
INDONESIA 29% 42% 25% 4%
CAMBODIA 37% 41% 19% 4%
BRUNEI 25% 42% 25% 8%

PERCEPTION OF EUROPEAN BUSINESSES COMPARED TO ASIAN
COUNTERPARTS IN THE REGION

B ASEAN 2018 ®ASEAN 2017 = ASEAN 2016

35%
32%
43%
19%
14%
0%

R
" -
m I

MORE FAVOURABLY NEUTRALLY LESS FAVOURABLY NOT SURE
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PERCEPTION OF EUROPEAN BUSINESSES COMPARED TO AMERICAN
COUNTERPARTS IN THE REGION

B MORE FAVORABLY W NEUTRALLY W LESSFAVORABLY mNOT SURE

ASEAN 37% 40% [E 11%

VIETNAM 28% 48% 14% 10%
THE PHILIPPINES
THAILAND
SINGAPORE
MYANMAR
MALAYSIA
LAOS
INDONESIA

CAMBODIA 33% 52% 7% 7%

BRUNEI 33% 33% 25%

[
ES

PERCEPTION OF EUROPEAN BUSINESSES COMPARED TO AMERICAN
COUNTERPARTS IN THE REGION

HASEAN 2018 M ASEAN 2017 ® ASEAN 2016

| I : I I
’ I

MORE FAVOURABLY NEUTRALLY LESS FAVOURABLY NOT SURE

68%

60%

37%
40%

21%
21%

13%
12%
11%
13%

0%




Our relationships help shape our future.
Together, we can create change.

At Prudential, we believe in the power of connections. From supporting cutting-edge,
new technologies to fostering community partnerships, we work with like-minded

Y

_~
individuals and organisations that share our vision of a better tomorrow. PRLJIN-I- Jl j [
Jé

www.prudential.com.sg

Always Listening. Always Understanding.
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Enhancing Trade & Investment

[ W\
ASEAMNEU Relations:

In Southeast Asia

EUABE YRd p er | 2 01 AE GG RS

Aa I OSYydGNB 2F 3Jt26tf S$02y2YAO | OGAOAGER S @S
SR Fa | &Ay3tS $02y2YA® SYEAKECI"NEOYDR & 2 N
S§O0GAZ2YE NI LIARE & KS8H YRR yII2 (i®y ©8MytFe (KESS FTRFC p

9.272 %

1 {9@b3INRGGK NI GSa KIBS 065Sy NBYFNLIFotS FyR €221 t NBRAOGSR MY,
@SN 3S D5t ANRGGK NI GS Kra 6SSy 10285 pz AY NB  pst INRSGK
YySEG FwgS &SI Na | { 91 b -Hmmmd
| 26 SOSNE C5L (G2 !'{9!b KlFa FLffSy F2NJ GKS 1 ad ¢
IA2y FStt 08 Hm:iz RSALAGS I NBO2NR nce: AyONBEas 6.2n9 n1¢
ALAGS 22NIR NI RS AYONBHIRYD: (NG REAKHAY 8 282 R84 g2t Li2 LadPf
Fff GN}RS FYR Ay lo0az2fdziS GSNyao ' {91b Fa 27
hyté HoZ@2TNIFRS! Ba yY2y3ad Ada aSyYoSoah oKRREDHD NI GAGK | GSNIF 38
GKIFG-1 X @gd N GNF RS Aa NBfLGAGStEe 26 | yR KLFa FIl&f¢ NFiSa 2F wmw
GKS NB&alG 2F GKS 62NI RIS RSY2yaidNI(Sa (62 - {ONMIAY B
S3& Laszx 3IAQSy (KS SELFYyRAYy3I S02y2YAsa Ay (KS NB N
iNByRaz (GKS R2YSalAO YINJSGa Ay GKS NBIA2y sAff 906\”1 & q
yAsSa Oby aSid dad Yl ydzZFl OGdNRy FYR LINEPRAZOGUAZ2Y 0 9&aYl dSR yury
1 { 9@ b3IS23INI LIKAOIf LIRaAdGA2Y YR AGa NBtIFIdGA@Ste f LIS2LX & Y2 e
Ldzi YF{AYy3 GKS&S 2L NIdzyAdASa | NBrtAGes +ryR ¢ OAaSa AY NWf
AdNRYy3 GKFdG GKFG $02y2YAO0 RS@GSt21LIVSyd Aa RAAGNR HNon y
SN Y20SYSyid 2y GKS 19/ T AyONBFasSR !{9!b AydS3INI T
gAGK GKANR LI NIASa®
1{9!b KIFa aSi AGaStF a2YS OSNE O DFTUHNI RENBSGaD Hy bu&g%ﬁﬁiJT] 3
MrE: NBRdOGAZY Ay GKS 0O2ai 2T,uNJRS (NI yalr OlA2ya o aarat Ba i
ikKSasS GrNBSGA oAff 0SS KAG grAlGK2dzi a2YS$S 62fR RSC .2 |
AYONBE &S Ay OSENNNGY d NBV A3 TW2 NS/ ZEY SRS G f Rl sz 0 C HOR@ 0iz0 £ S, ¢
61 YR y20 KAYRSNI AG GKNRAAK AdOK YIGGSNE +a Syfa YOZYOSNI 27, &
2F FAYlFIYyOALt aSNWAOSAS GKNRAAK YSFadaNBa G2 NI Aa L y
OAlLt AyOtdzgR2yod. diKFSaB / 2dzyOAft KI & LINRBRAzOSR | { 2dzZNDSayY ! {rS
I NBIFas FyR Y2NBZ SHOK 2F 6KAOK INB FAYSR G KSt {ldlodaOlt 544
o o K A o ho/5T aOYAyas
{AyO0S 5S50SY6SN) HamMps LINRINBaa Kra 0SSy aftz2¢ Ay LyadsGdais |
a2YS FYyR at26T 2yfé |y | {9dzlh TFe2NII RO aTSTERIa absaaya dzNIK K Tt
SNJ LI2NIIFf F2XNINREFID2 NIANYWNR SINBY 6b¢. a0T | FN¥Y2yAal GA NR
I NB I &
¢CKS LINAGIFGS aSOl2NE a NBLINBaSyiSR o0& (GKS @I NR2dza . dzaAySaa /i
2y G(KS&a$S YHGGSNE® /2ttS0GAQGStesr 65 RSOSORLIER & KAINRBLRA T (2,5
YSytGas RS&AIYSR ALISOAFAVYINBS @G 2L KSdHA af 2d &t F WORNIESE G 1 LINB AR bt 5
6SSy | Al NI AY3RIIINK (R AFRODZEE AR2YNDS LAYYA GSHRS / dza (2 Yar N dzi K2 NG A S
YE1AY3 Al Ot SINI GKSe ¢2dA R y20 SyiuSNIlIAY TFdNIKENI RMEFOIAA V2 R
iKSasS ¢2N) 62df R KF@S RSY2yadNI GSR O2YYAlGYSyl §22W§8aR y30EKS
YSH&dNBa Ay 2dNJ /dzat2ya 3 ¢NIRS CHOAtAGHGAZY tLISNI 5'2%zt7R™ | 1fl&
LI 383 6S KPS fAaGSR 2dzi £t 2F GKS NsozvvsleuA§V§“¥N&W5|?Wf'
G2 I RAaOdzaaA2Y 2y GKSY @AGK GKS 1{9!b aSYoSNJ{p?w§%|:V@ (ks !
2 KAfAal 9dzNRLISHY odzaAySaasSa NBYILAyY 2@3NbKStYAyaf@9@i%ﬁ@%é%%© [
2F 2dz2NJ vnamT . dzaAySaa {SyiAayYSyid {dN®BSer GKS KAIKEATKEGAN2F / 5KAO
62N)] ySSRa (G2 65 R2ySo ¢rotsS m3I Liduc



http://data.worldbank.org/data-catalog/GDP-ranking-table
http://data.worldbank.org/data-catalog/GDP-ranking-table
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TRADE AGREEMENTS

SUPPORT FORTGREREGNORTA BETWEEN THE EU AND ASEA]
| NCREASED CALL FOR THE EU TO ACCELERATE FTA DI ¢
Over whel mi ng s ppearitonf dri2Ameceomgaisnndeesl i ver
beneGt s

There is continuing strobmgsisnegporat frriven Facopefanpb
nesses fotroegi oaeagitamde dgeiadn ket weheen EUh e

European Union and ASEANAS vﬁutchh tahedezaol1 wosngqu,e%ovefr
bllateral. trade whi ch, 'e%t%o%%'lt-?gﬁgﬁ%i d 570 6l|JI
goods:(aMha nceh amounts@tgldbad%la%ftaéglgAl%lo their busine
trade). FTAs with individual ASEAN
Whil st di scussions on aloOFrraensepwoonrdke NAgr same mig tt hatt

mi ght |l ead to fulitorggdgoindealiAonswon ast heegitdimn wait
have been ongoing for sobenkl Sst.i me now, our Survey
shows an increasing levels of impatience from Eur o]

BUSINESS OPINION ON WHETHER OR NOT AN EU-ASEAN FTA WOULD
DELIVER MORE ADVANTAGES THAN A SERIES OF BILATERAL FTAS

EYES ENO

ASEAN
VIETNAM
THE PHILIPPINES
THAILAND
SINGAPORE
MYANMAR 87% 13%
MALAYSIA
LAOS
INDONESIA 92% 8%
CAMBODIA
BRUNEI 92% 8%

SHOULD THE EU PURSUE A DEEP & COMPREHENSIVE REGION-
TO-REGION FTA WITHIN ASEAN NOW?

M ASEAN 2018 mASEAN 2017

70%
76%

20%
14%

=x

=)

- .
YES, THE EU SHOULD PURSUE A NO, THE EU SHOULD WAIT FOR NOT SURE
REGION-TO-REGION FTA NOW BILATERAL FTASTO BE CONCLUDED

10%

Eur ?EtRSEAN Trade Statishittcp:ddtofadepreicl. en®@dbpa.e@édocl|li b/ docs/ 2006/ septerl



http://trade.ec.europa.eu/doclib/docs/2006/september/tradoc_113471.pdf
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Lack of-t®eBeonhoRTA seen to place Europea
di sadvant age

Across the region as a whaod eFTAd oise pbacedrewet QuABSE
respondents felt 4t4baetgi ohkeyFTde &kt orf, at reegfi®@eal i ng of
was placing European busbaoassees natmaan udamop aitrii tnigy, e wlhi
vantage versus their cowlmptoerdearttss sbhrdmt oy nwer e sat

DOES THE LACK OF AN EU-ASEAN FTA PUT EUROPEAN BUSINESSES AT A
COMPETITIVE DISADVANTAGE IN THE REGION?

EYES mNO mNOTSURE
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INDUSTRIES THAT FEEL DISADVANTAGED BY LACK
OF EU-ASEAN FTA

EYES ENO m NOTSURE

MANUFACTURING SERVICES



http://trade.ec.europa.eu/doclib/docs/2006/september/tradoc_113471.pdf
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European businesses want faster movement

Given this clear feelingThdg mceddgt hits ay ecaormpweds t eve
vant age, it i s perhaps s8peotpmwidgihn®P 8hatf tlkeespendwa
overwhel ming demand fromobumegespandemss sthtoatl dt tbhee E
move to accelerate FTA herg20Ll@)ions with the regi

SHOULD THE EU ACCELERATE TRADE DEALS WITH ASEAN?

2%

BYES mNO

Regt®egi on FTA tops the wish Iist of Eur

The EU has completed FTA ndilsicguhsts ioofn st hwist,h wXi nagsakpeodr
and Vietnam (though thosei agr deme nftist ureema F i Au ndri astciuf
and are stildl awaiting icmmlngrenntnattihoins) remdpoinsepoe
invol ved in negotiationsgivbi-mtmgilomdodneeasliatoeprpd nghehiP:
pines (with the | atter appdaMahgysoabe on temporary

Resporiede¢rs #1 ASEAN
preference :

#2 Thailand

@ #3 Malaysia
==

: l #4 Myanmar
#5 Cambodia

#6 Laos

Y i #7 Brunei
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As i n previous years we easltsso wpased na Inummbevi t f pges
tions around the |ikely tiympsaacyti n@f thBAs FWiAtsh wtolud dA.
region on businesses andwiolmhtthkee florgnhhedst spehc ETAS g ¢
what they should includethe FFh)irIitmr:ein‘eisr.st ti me we

to timore.depélh |Wlt: olur r\?sﬁo adrﬁnts swmaartp rIpotenI
regtoagion €a shou ! H hel p, perhaps refl ec
The results of t heSBAN VRIyYA® nsrvihet hegulE&Jt ory devel oj

gener al woul d help or hivrahere BMir ethreant UbTuA i neeisnsg il nm

IMPACT OF EU-ASEAN FTAS ON REGIONAL BUSINESS PERFORMANCE

B HELP WHINDER mNOTAFFECT mNOTSURE

ASEAN 54% 7% 31% 8%
VIETNAM 61% 7% 32%
THE PHILIPPINES 59% 3% 31% 7%
THAILAND 50% 8% 29% 13%
SINGAPORE 57% 2% 36% 5%
MYANMAR 50% 13% 29% 8%
MALAYSIA 55% 10% 30% 5%
LAOS 43% 10% 29% 19%
INDONESIA 54% 8% 29% 8%
CAMBODIA 50% 4% 32% 14%
BRUNEI 58% 8% 33%
Re mov al of -Tariffs 8adr Nens to Trade now

Where there has been a stigmiifffiscaandch-hagefembbapti ol
in the aspects of FTAs trhaw toaup trlees ploinglent peslaapas

ing the most i mportant, iwhpddietri dmoss bae tbweleant eortahle rF Ti
regioegi on FTA. In 2017jngt coaseemfSorabeoal!| & hien Vv easct
me nt rul es and matters stuhceh raesmolwRafrp bdt ehatnirarertsh g ts
tured most prominently isnurtvheey)survey results. I n
more traditional trade issues, such as the remova
Most i mportant -tasseeicdrs BTA aom elgiiloamt er al
-According to European businesses
2017 2018
1 Enforceabl e invest
> Int el l ectual pr o
nd enforceme
3 Regul atory cohere

As i f to underscore thistlpoikey factresponbat tbhayq
about the potent i-tad e ghieonnerfdtsStusl, t o fet foaeagri eogiig OFKTPA  di s cu s s
our respondents singled aawt r ietshmal eigls ssuoec hof as af mpbavw
ments to market access, making easier use of supp
chains, and the promotion of har moni sed standards
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BENEFITS OF AN EU-ASEAN FTA AS SEEN BY BUSINESSES

ALLowinG For THE EAsiER USE OF EU-ASEAN suppLY cHAINS [ 5>

PROMOTING HARMONISED APPROACHES WITHIN ASEAN AND o

BETWEEN THE EU AND ASEAN ON RULES AND REGULATIONS _ 24%

IMPROVING MARKET ACCESS CONDITIONS ACROSS ASEAN 31%

PRoOVIDING MORE UNIFORM INVESTMENT PROTECTION RULES | 13

REMOVING ANTI-COMPETITIVE PRACTICES 6%
otHER ] 1%
Clear majority of respondents beliawe th
region FTA i f a deep and comprehensive d
We further posed questi onfs lOomreaspioadewt $§$ hs d&ihd tlhiakt
form of-taegiegnofRRTA deal wigihvdmowehatambhei &@§bs shoul
has a preference for deegealndprcovwe rtech elnes i tvoeo dcecanipsl e
compassing matters that 0 Zeyon radltB on Il p
and investment issues 2 %‘:%gﬁ ?‘Werkg#
far from eas to conclud
y cover not onIy tarrtfafrsfafn(b

Speci Gecally, we asked wheertsh,erb utthealBEW sohwonuelrds had gn sainc
|l owering its ambitions steatthenat dpepta&cd i oomp rTéh en s
deal prove to be too dif$sctandatd ecfonETAdeommar ed ft a
sort of deal should be pursued instead. Mor e than

SHOULD THE EU PURSUE A DEAL WITH LOWER AMBITIONS IF A DEEP
AND COMPREHENSIVE REGION-TO-REGION FTA IS TOO COMPLEX TO
NEGOTIATE?

&

= YES = NO
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WHAT FORM OF REGION-TO-REGION DEAL SHOULD THE EU CONSIDER
WITH ASEAN?

= TARIFF ONLY AGREEMENT

= INVESTMENT PROTECTION AGREEMENT

= TARIFFS ONLY + INVESTMENT PROTECTION

u TARIFFS ONLY + REMOVAL OF OWNERSHIP &
CONTROL RESTRICTIONS + INVESTMENT
PROTECTION

= TARIFFS + REMOVAL OF AS MANY NON-
TARIFF BARRIERS AS POSSIBLE + REMOVAL OF
OWNERSHIP & CONTROL RESTRICTIONS +
INVESTMENT PROTECTION

arity over the | mpotrrtade ed eod

-

creased
nef it t

c |
hem

I ncr
bene
RCEP (the Regional Comprtehad n shhevree fEd csn otnoi ct hPeairrt nkeu s
ship) i s a -tpropeoseddalmegmwuammbeirng apBEEHANRCEP wi | | hel
and its existing six FTA2PR8tbnhkrs hAsstirnalrieaa/sheadw tZc
Japan, Kor ea, Chi na, andn ulnmbdeira )s.a yWmigl stth erye gaoetriea tuinc

this deal continue, wi t hp ear hragpwsi saetdt rd ébaud leidn et of otrh es t
tially completing it by htahse reeccki vfed20h8s ¥e@eaobpean
nesses seem to have increased appreciation of 1its

IMPACT OF RCEP ON TRADE & INVESTMENT IN ASEAN

HASEAN 2018 M ASEAN 2017 M ASEAN 2016

INDER THE EFFECT WILL BE NOT SURE
NEUTRAL

52%
55%
54%

31%
36%

B
| 1%
| 1%
10%
13%
9%

_|
=
=
=
T

IT WILL HELP 1

This greater clarity of padersthadl pgpeseéemsveoabeut
ed even more starkIly whelnn tbhoet hr ecsapsoensd, e ntthse gproes i liri o/l
down by industry, with tédrostthdm itnhe20Otlr7ansport and
tics sectors and in the manufacturing of consumer ¢
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IMPACT OF RCEP ON ASEAN TRADE & INVESTMENT (BY INDUSTRY)

HITWILLHELP  ®mIT WILLHINDER = THE EFFECT WILL BE NEUTRAL = NOT SURE

CONSUMER GOODS TRANSPORT AND INDUSTRIALPRODUCTS CONSULTING (SERVICES) INSURANCE AND
(MANUFACTURING) LOGISTIC (SERVICES) (MANUFACTURING) FINANCIAL (SERVICES)
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AL ESTDOM
WORKS

<0
mz

MORE EUROPEAN BUSI NESSES REPORT THAT ASEAN ECOI
SUCCESS OF THEI R OPERATI ONS I N ASEAN, BUT FEWEI
A POSITIVE | MPACT ON THEI R BUSI NESSES AND MAJO
PROGRESSI NG TOO SLOWLY

| mprovement in awareness of AEC (ASEAN E
affecting the region

Compared to previous yealrmdontehseirae. hlahse Hecevre |l @ ®dnd
i mprovement in the |l eveli ndAfSEANanmngmeesnenns t def evatrii
trade and economic i ntegreamaiicnn oins sau epsart hwaitt hi nppraecvti

ASEAN. Awareness of t he pAErCt ahnacse iantctraecahseedd tnoa rtkheed | A
from 36% in 2017 to 47% men2O0 1A rfeermetnita s ewhwihoh r spaor
as being informed of it.pdhete. was al so increased
ness of®e tdhiesckibWsi ons with the Philippines and

AWARENESS OF ASEAN & GLOBAL TRADE AGREEMENTS

W 1AM INFORMED @1 AMAWAREOFIT ™ | AM NOT INFORMED

15%

THE ASEAN ECONOMIC THE ASEAN FREE TRADE THE EU-SINGAPORE FREE THE EU-VIETNAM FREE THE WTO TRADE THE REGIONAL THE ASEAN FRAMEWORK CURRENTEU
COMMUNITY [AEC) AREA [AFTA) TRADE AGREEMENT TRADE AGREEMENT FACILITATION WORK COMPREHENSIVE AGREEMENT ON NEGOTIATIONS WITH
PROGRAMME AND ECONOMIC SERVICES INDONESIA AND THE

STRATEGIC PLAN OF PARTMERSHIP [RCEP) PHILIPPINES

CUSTOMS
DEVELOPMENT

IMPORTANCE OF ASEAN & GLOBAL TRADE AGREEMENTS

H IMPORTANT m NEUTRAL ® UNIMPORTANT m NOT SURE

ASEAN TRADE IN GOODS AGREEMENT 65% 15% 3% 16%

ASEAN COMPREHENSIVEINVESTMENT AGREEMENT 41% 33% 3% 23%

THE WTO TRADE FACILITATION WORK PROGRAMME AND STRATEGICPLAN
OF CUSTOMS DEVELOPMENT

THE ASEAN FRAMEWORK AGREEMENTS ON SERVICES
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Greater I mportance placed on economic in
business strategy based on the AEC

When asked if ASEAN Econtohmd cndmhbhergrat i oespomdent ¢ h
AEC) was important for taler esaudkcyc etsasvionfg tahep o s ibtuisvien e
in Southeast Asi a, 2018 samawmad7Wmipni 201 hose 42%piom
yes, up to 85% in 2018 firmgn t/Ha&t iint 2®@43. h@er ngs pmon

a
e

ingly, and an important morientt hfaor 1p oilni c5 rneaskpeornsd etna
the number of respondentTshiwho afseltto thleata ApSOE AN eocfo
nomi c integration was nosteeikmpdrot adnmrti,vehahee®AECHD wEeV

IS ASEAN ECONOMIC INTEGRATION IMPORTANT FOR THE SUCCESS OF YOUR
BUSINESS IN THE REGION?

HYES ENO = NOTSURE
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BRUNEI 100%

IS ASEAN ECONOMIC INTEGRATION IMPORTANT FOR THE
SUCCESS OF YOUR BUSINESS IN THE REGION?

B ASEAN 2018 W ASEAN 2017 W ASEAN 2016

85%

71%

65%

20%
14%

®
-
~N
R
© )
N = H

N -

YES NO NOT SURE
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HAS THE AEC MADE A POSITIVE IMPACT ON BUSINESS ACTIVITY IN
ASEAN?

EYES ®mNO mNOTSURE/TOOEARLYTO TELL

ASEAN
VIETNAM
THE PHILIPPINES
THAILAND
SINGAPORE
MYANMAR
MALAYSIA
LAOS 50% 28% 22%
INDONESIA 41% 14% 45%
CAMBODIA 48% 20% 32%
BRUNEI 45% 18% 36%

HAS THE AEC MADE A POSITIVE IMPACT ON
BUSINESS ACTIVITY IN ASEAN?

W ASEAN 2018 W ASEAN 2017

42%
22%
B
35%
43%

YES NO NOT SURE/TOO EARLY TO TELL
Despite increase in perception of i mport
strategy
Perhaps reflecting the piemgebsueld hasckratepgpyogbessi

ivering the AEC, t her e émtss beaind at Hatl |t Heny ttaed nam
respondent s reporting t hdtat tthieéy dbuws inmes sheasvehad /
ASEAN regional strategy thoascldosoen ttohes ABC1Dni 20281 ¢
2017, just wunder a quarter of respondents reported

PRESENCE OF ASEAN REGIONAL STRATEGY BASED ON AEC
BLUEPRINT 2025

EMYES ENO mNOTSURE

ASEAN 16% 58% 26%
VIETNAM 19% 62% 19%
THE PHILIPPINES 12% 60% 28%
THAILAND 25% 55% 20%
SINGAPORE 18% 61% 21%
MYANMAR 14% 55% 32%
MALAYSIA 17% 61% 22%
LAOS 11% 56% 33%
INDONESIA 18% 59% 23%
CAMBODIA 8% 56% 36%

BRUNEI 18% 45% 36%
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ASEAN Economic I ntegration is seen as to
be realised; more progress needed on cus
removatltt acfi fformmarriers to trade.
This year, we asked for jtehcet ifviersstoft itme ROWS5r AEQLo0oBD
perceived progress on thg\ dev Iorgment and implerraent‘
tion of the AEC. Only abo_cuctolrltin tfd) oofu][rerseps(f:nodqeﬁetns
t hat progress on the im \@%eh?%?l?%n of ' th Egﬁfh%
. oy ement o goods, .on .t he
been fast enough, with 54% Treporting ~h a't i n thei.r
. acros§ the region, -taanrdi fofn bt
progress had been insuffi ¢l en .
ers to trade, were cited a:t
Hal f of respondents feltuthatoA8S8EANenadt hai sedgte

'single market agmmne pofodulce i bey babe

DO YOU FEEL THAT ASEAN ECONOMIC INTEGRATION
UNDER THE AEC IS PROGRESSING FAST ENOUGH?

= YES = NO UNSURE - NOT ENOUGH INFORMATION IS AVAILABLE

HAS ASEAN ACHIEVED ITS AIM OF CREATING A 'SINGLE
MARKET AND PRODUCTION BASE'?

2

= YES = NO ONLY PARTIALLY

-----------------------------------------------------------------------------------------------------------------

:Areas where ASEAN nee2asc ctoor dnankge t noo rEeu: r porp

Simplification of eAuSsEAoanmopvreonmeendturo?afs g
Har moni sation of standards and regul a
Removalt arfi fnfonbarriers to trade :

-----------------------------------------------------------------------------------------------------------------
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Usage of regional supply chains is incre
more al so reported to have increased.

There has been a signif intamyt bianrcrriecarsse fiomr the @ mb e
respondents reporting t hper htatpesy rmdk e c uiseg odn groeignigo
supply chains, encouragiogdumnrees ifmrt IAS ErAdNg iasn ian ds el
to integrate more | ocal oounsitmes sAéEsC irna po rttheed gd mdaée .
chain. In 2018, close teshdwsnt h@t otompapoasewbsal d:
they made use of |l ocal g U p ptlhye rceh awenrse fugwefrr obma r5r6i%e
2017. However, t here washaoudlsdo sap usri gpnoil fiiccya nma kreirsse i
number of respondents r dpamwairrdg fabaer there were t

RESPONDENTS THAT MAKE USE OF REGIONAL
SUPPLY CHAINS

B ASEAN 2018 W ASEAN 2017 W ASEAN 2016

® S
N o N
--

YES NO NOT SURE NOT APPLICABLE

I 6::
I s
I 55%

N 1
N s

I

I s

I 6%
%

ARE THERE TOO MANY BARRIERS TO THE
EFFICIENT USE OF REGIONAL SUPPLY CHAINS?

B ASEAN 2018 WASEAN 2017 mASEAN 2016

IF TRADE BARRIERS WERE REMOVED WOULD YOU
MAKE USE OR INCREASE USAGE OF REGIONAL
SUPPLY CHAINS IN ASEAN?

W ASEAN 2018 m ASEAN 2017 ® ASEAN 2016

g
3 ¥
- ®
i
w
®
N o ®
-
N ~
R ®
o~
® ]
. l I
YES NO

NOT SURE

52%

| [t
22%

3 R
~ ~N o ~
: I I

NO NOT SURE

13%
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Singapore remains top for best practice
Philippines slips down on | abour i ssues,
As in previous years, wepbeafBedowmspbedeahki bgsedni
ASE-ANto rate their satisifractthens wmv ey ,nuambd rSionfg adpooi
business issues within tphoeliircyr ecshpaonmgsees loamc dtrii mmgs .n g
pore continues to the | eywdaart,het ovapyi nign tnhaen yr aarm keiarsg s
has consistently in our fpamtabruocadc.ys. However, t
were some changes in rankings with the Philippines

R
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ENSURING SUCCESS FOR THE
DIGITAL ECONOMY IN ASEAN

EUABC Digital & I CT Paper 2018 EX e cUNEES

¢CKSNBE Aa y2 GR2IdkGE (EKHNGER idE® LI26SN) G2 | RR aA3ayATAC
RS@OSt2LIYSyd Ay {2dziKk 9Fad !'aial o ¢CKS aladSNLX |y
O2dzZf R dzyf S aK a2YS ! {buun o0AftA2y (2 ! {bddmp o.Adz
K2g adz00Saa¥fdzZ GKS NBIA2Yy A& i SYONr OAy3a GKS 5
LISYRa 2y K2g¢g AG FLIINRIOKSa GKS YFGGSNI Fa | O2f
LASOSYSEE ILIWNBIOKE $AGK mn RAFFSNBYy.G NB3Idz Fd2N
902y2Ye/ 2WRSNOS g2dzZ R 6S 020K AYySFFAOASYid FyR O
YI@A3FLGS I NRPdzyR GKS aeadsSvyo

¢KSNBE FINB | ydzyoSNJ 2F | NBra GKI G )/ASFVZ G2 0SS 221
OFy 0SS KI Ny SBEAAHARI T BODRRIHMRFE Ay LIERAS SY¥K S 2NISFOR dB
f AAKSR 0dza A ylAda Sia2 'RSOSERINIRAIAGEE LI FdF2Nva G2
O2yadzySNEX SEOKIFy3S FyR AYUGSNNBIHGS STTFSOUAODSE @
f262ad0 YIYyySNE IyR (KSy YSSi (GKS NBljdANBYSyiGa 2-°
AYLEZNII yOSo

Li Aa y20 2dzad | ljdzSadaz2y 2F SyadaNAy3dI GKS NARIKID
2NJ pD RI G ééécﬁﬁfmamjl-mﬁ K208 KO8KI G Aao® LG Fft &;:
GAz2ya (G2 0SS RSOSt2LISR 6KAOK gAff SyO2dzN» 3SZ YR
322R4 YR aSNWAOSa G(KFG NS a2tR @GAF RAIAGEE LXK |

SNAGAY3I Ayy20FiA2ys RS@OSt2LIVSyid yR IANBGOK
¢KS 5A3AGFE 902y2Yeé RNAGSa Ayyzejlu)\zyz RS@St 2 LIY
7 |
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GOVERNMENT CONSULTATI ON &
COMPETI TI ON | SSUES

BUSI NESSES REPORTI NG A DECLI NE I N GOVERNMENT C«
CONCERNI NG TREND

ASEAN recognises the need to continue engaging the var

measures include the foll owing:

Il . Promote a more responsive ASEAN by strengthening gov
and in engaging with the private sector ;

I'l .Enhance engagement with the private sector as well E
gies of government policies and business 2actions acr

FREQUENCY OF CONSULTATION BY ASEAN GOVERNMENTS

HOFTEN ®SOMETIMES RARELY/NEVER ® NOT SURE

ASEAN
VIETNAM
THE PHILIPPINES 8%
THAILAND
SINGAPORE
MYANMAR
MALAYSIA
LAOS
INDONESIA
CAMBODIA 12%
BRUNEI 27% 45%
In 2017, we reported thagtroveemenusmbémn gbodegpordam

who said they were oftemeotomsomehsmesatcionrs.ul Oedr &l
their host governments oentpsolriepdorst eadn dt hraetg utl haetyi owest
fallen over the results igov20béent s, and only 44%

Unfortunately, the 2018 CSounrsvuelyt esdhovps()tthhgug@?nres tqoevlS

continuing with further $avéns ouwmt tdfe tnembeo sn torfi erse
ents reporting that theyomofet eonf tCeoineswre d sadinédt eme £ 00 0
edddespite the calls i n tthhee 2a0v2e5r afgeC Bl ueprint f or

FREQUENCY OF CONSULTATION BY ASEAN GOVERNMENTS

HASEAN 2018 m ASEAN 2017 ASEAN 2016

R
~
<

43%
44%
43%

26%
28%
21%

13%

g
- R
o

II .
~N

OFTEN SOMETIMES RARELY/NEVER NOT SURE

2AEC Bl ueprint 2025, Section B.6 Good Governance, paragrap
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SI'ight I mprovement in perception of EU E
picture when engagement by individual EU
Compared to previous yeaob trkekepenkdHdaest beaemoar eiethp rtoh
me nt in the perception aomfotngrstc orBigdudmess gtameda7d si ni n2 (
l evel of engagement by tihne 2Bur7fopean Commi ssi on wit
European businesses operpfRg, i pnASEA Nkl Audhbcfa
of respondents felt t,hatr_etchoeryd erf?ro?nuéfh'c'P%ri'tli%pFi
by the EU, compared W'thnju?‘n%terg 0f/"o'rnT%ﬁanf'and, Sing:
Perhaps just as i mportanftory,t htihse gnuuensbteiro nwhaot f1e0l% o
were insufficient engagedhdtl| morfea oanf f4dlr%d iins 2nlele7d etdo
in 2018. However, there is a significant fall/l i n tF

PERCEPTION OF EU ENGAGEMENT WITH EUROPEAN
BUSINESS INTERESTS IN ASEAN

EYES mNO mNOTSURE

ASEAN
VIETNAM
THE PHILIPPINES
THAILAND
SINGAPORE 45% 36% 19%
MYANMAR 54% 29% 17%
MALAYSIA
LA0S
INDONESIA
CAMBODIA
BRUNEI 50% 42% 8%
FREQUENCY OF CONSULTATION BY EU DELEGATION
B OFTEN ®SOMETIMES ™ RARELY ®NEVER ™ NOTSURE
ASEAN 17% 44% 17% 2% 21%
VIETNAM 21% 48% 10% 3% 17%
THE PHILIPPINES 24% 34% 17% 24%
THAILAND 8% 46% 13% 4% 29%
SINGAPORE 10% 40% 19% 5% 26%
MYANMAR 21% 46% 21% 13%
MALAYSIA 10% 55% 15% 20%
LAOS 19% 48% 14% 5% 14%
INDONESIA 13% 42% 25% 21%
CAMBODIA 25% 43% 14% 18%

BRUNEI 17% 42% 25% 17%
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FREQUENCY OF CONSULTATION BY EU DELEGATION

B ASEAN 2018 = ASEAN 2017 = ASEAN 2016

47%

43%
44%
43%

17%
I -

19%

18%

13%
21%

.
| 2%

OFTEN SOMETIMES RARELY/NEVER NOT SURE
Perception of the competitive | andscape
that they are facing unfair competition

Unfair competitive practTlcies iisn aA SVEAINr ywonug dt raepnpde afr
be a greater concern thiisdegealar offad ee r cadatsterdd sepsoanddi enngt ssS
increases in the number mhiegphlritgmtgs t hkeyg aeedf f ®@q u esnp
occasionally faced withioonfadingompeseéetebeaemdmtosm wi
i ncumbentoswnerd stndtee pri secsovienr tcheempe trietsipoom.s e

|l ocations in al/ ASEAN m.[eﬁné)re \ﬁéraéelsareé(gepﬁcF L gg
Cambodia and Myanmar Wheéieté efﬁEQBerusnfaarier rcoourrgpﬁeltyi

on a par with 2017. (32% in 2018 vs 17% in 201"
Overall in ASEAN the nuhlhegsi af (28&8%posdeéww)r s Svihrog arpeo
ported that they often opi nesc a(s3 20% avisl yl 7f%)c eadn du nVfi aeit
petitive practices rose to 62%, up from 48% in 20

ASEAN — PERCEPTION OF EUROPEAN BUSINESSES FACING
UNFAIR COMPETITIVE PRACTICES

2018 2017 2016

y

® FREQUENTLY = OCCASIONALLY = RARELY/NEVER = NOT SURE
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BRUNEI — PERCEPTION OF EUROPEAN BUSINESSES FACING
UNFAIR COMPETITIVE PRACTICES

2018 2017

0%

CAMBODIA — PERCEPTION OF EUROPEAN BUSINESSES
FACING UNFAIR COMPETITIVE PRACTICES

2018 2017
= FREQUENTLY = OCCASIONALLY = RARELY/NEVER = NOT SURE

28%

A

= FREQUENTLY = OCCASIONALLY = RARELY/NEVER = NOT SURE

‘ LAOS — PERCEPTION OF EUROPEAN BUSINESSES FACING

UNFAIR COMPETITIVE PRACTICES
2018 2017

28%

INDONESIA — PERCEPTION OF EUROPEAN BUSINESSES
FACING UNFAIR COMPETITIVE PRACTICES
2018 2017

0%

= FREQUENTLY = OCCASIONALLY = RARELY/NEVER = NOT SURE

0%

MALAYSIA — PERCEPTION OF EUROPEAN BUSINESSES
FACING UNFAIR COMPETITIVE PRACTICES

2018 2017 = FREQUENTLY = OCCASIONALLY = RARELY/NEVER m NOT SURE

0%

= FREQUENTLY = OCCASIONALLY = RARELY/NEVER = NOT SURE
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